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Wave energy battle heats up

PORTLAND, OREGON

State will issue critical

report by year’s end

BY ANDY GIEGERICH
BUSINESS JOURNAL STAFF WRITER

Anxiety is building as the state
of Oregon prepares for a crucial
ruling that could determine the
future of wave energy.

The state is expected to ap-
prove a final plan by the end

BUSINESS NEWS FROM THE FOUR-COUNTY REGION

STATE RESEARCH indicates that 98
percent of the sea floor under Oregon’s
purview is either environmentally protected
or reserved for commercial and sport
fishers.

of the year that dictates where
companies can build wave en-
ergy facilities.

The pending ruling pits ma-

rine power companies that have
already invested millions in
wave energy against Oregon’s
$130 million commercial fishing
industry, which includes seafood
companies and well-backed envi-
ronmental lobbies.

The budding wave energy
industry and fishing and envi-
ronmental groups are jostling
for space off Oregon’s coast that
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SEE WAVE, PAGE 28
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Jason Busch of Wave Energy Trust: location is key.
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From left, Vancouver City Manager Eric Holmes, broker George Diamond and developer Barry Cain envision big things.

Waterfront dreams

An ambitious Vancouver development clears a significant hurdle

BY WENDY CULVERWELL
BUSINESS JOURNAL STAFF WRITER

The Vancouver, Wash., waterfront was
awash in sunlight. But it was the keyhole view
of the Columbia River through a railroad un-
derpass that had Eric Holmes smiling.

For the first time in 104 years, visitors could
stand to the north of the track and view the

river to the south.

the former mill site that someday will become
the Columbia Waterfront, a $1.5 billion commu-
nity of mid-rise residences, parks, offices, res-

construction.

of progress yet.

Holmes, Vancouver’s city manager, was ec-
static with the visible evidence of progress at

taurants and retailers, all linked to downtown
through that underpass and another under

The underpass, which will carry Esther
Street from downtown to the waterfront, was
a significant hurdle. It is the most visible sign

SEE VANCOUVER, PAGE 28

Leatherman
seeks big ideas

Subsidiary FreeRangePDX has
the freedom to devise new products

BY ERIK SIEMERS
BUSINESS JOURNAL STAFF WRITER

Leatherman Tool Group Inc. has launched a
new subsidiary built to manufacture one thing:
Big ideas.

FreeRangePDX is a three-person division
tucked inside
Portland’s East-
bank Commerce
Center tasked
with dreaming up
new product lines
capable of gener-
ating around $60
million in annual
revenue.

Anna Martens,
Leatherman’s di-
rector of innova-
tion and leader of
the new division,
called it a “physi-
cally removed
product ideation
think tank.”

But in simpler
terms it’s an idea
factory, separate
both  physically CATHY CHENEY | PORTLAND BUSINESS JOURNAL
and symbolically Mike Aveni, left, and Leatherman's Anna
from the Port- Martens are working on the facility.
land-based hand-
held tool manufacturer’s headquarters in a ma-
neuver that gives it the freedom to stretch beyond
Leatherman'’s boundaries.

FreeRangePDX isn't just being given a long
leash. The whole collar has been removed.

SEE LEATHERMAN, PAGE 27
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