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4 Aching feet? You need to visit the staff at 
When the Shoe Fits. 6 Find a complete listing here of Progress Ridge 

merchants for your shopping convenience.
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DiscoverDiscover Progress Ridge 
TownSquare
Progress Ridge 
TownSquare

5 Looking for what to do with the kids this 
winter? Discover Play Boutique on page 5.

Learn how Beaverton Eye Health can help 
protect your most important sense.

S h o p ,  d i n e  a n d  h a v e  f u n  c l o S e r  t o  h o m e !

Protect 
your 
eyes 
in style



rivermarkcu.org | 503.626.6600

4.4 / 5

Free 
Mobile 
Deposit
“Deposit your check within 
seconds, use your money 
within minutes!”
-Ana K, Hawthorne

5 / 5
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We are nestled between the affluent neighborhoods of Bull 

Mountain and Murray Hill, straddling the city line between Tigard 

and Beaverton.  This 200,000 square foot TownSquare is anchored 

by New Seasons Market, one of the finest specialty grocers in the 

business, and Cinetopia, a state-of-

the-art Luxury Theater.
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For More Information visit whentheshoefits.com

FISHER’S LANDING SALMON CREEKGRAND CENTRAL

PROGRESS RIDGE
14925 SW BARROWS RD. #105  BEAVERTON, OR 503.746.4609

4 CONVENIENT LOCATIONS
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THESE BRANDS AND MORE

SAVE  UP TO

60% 
OFF
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DO NOT MISS THIS AMAZING

OPPORTUNITY TO GET PREMIER

COMFORT BRANDS AT A GREAT PRICE!

SALE ITEMS LIMITED TO STOCK ON HAND

SO SHOP EARLY FOR THE BEST SELECTION!

360.718.7015 360.882.8962 360.546.1929

WE ARE CLEARING OUT OUR FALL INVENTORY!

SALE NOW IN PROGRESS!

33_122559_15383_1213

Progress Ridge Ace Hardware
14805 SW Barrows Rd., Ste. 101

Beaverton, OR 97007
(503) 747-0299

www.AceProgressRidge.com

Store Hours: Mon-Sat 8-8, Sun 9-6

Visa, MasterCard, Discover and American Express 

Honored at Participating Ace Stores

red
hot
buy

* Instant Savings amount available as mail-in savings for non-Ace Rewards members. Tax is charged on sale price before 

application of Instant Savings. Instant Savings or mail-in savings available from 12/26/13 through 1/31/14 unless otherwise 

noted. Must present Rewards card to receive Instant Savings. 

High Energy Bird 
Suet 8/Pk.  
8371924  Holder 
sold separately.  

499

Steel Shelving Unit 
5396221  Limit 3 at this price.

8 PACK!

Holds 200 lbs.
per shelf.

DeWalt® 18 Volt Cordless Drill
Includes 2 NiCad batteries.  2209617  

Case/bag may vary.

8999

red
hot
buy

999

Dimmable Standard LED Bulb
60 watt equivalent. Lasts 22+ years.  3435153

75 Watt Dimmable Standard LED Bulb, 3467115...$14.99  

Dimmable LED 
BR30 Reflector Bulb
75 watt equivalent.

Lasts 22+ years.  3424371

1499
Reduce 
energy 
costs 

 by 75%

STORE IT AWAY DAYS 
 NOW THROUGH JANUARY

red hot buy red hot buy

2999

Sale $34.99

You
Pay

-$5  with 
card*

red hot buy

  Holds 
12 lbs. 
of seed!  

  19  99    
red hot buy

  Squirrel-Be-Gone™ 

Country-Style 

Wild Bird Feeder

    8207227                  Bird seed 

sold separately.  

red
hot
buy

18 Gal. Clear Tote 

6250617 

Limit 2 at this price.

Sale $5.99

You
Pay 499
-$1with 

card*

18 Gal. Black Tote 

6250633 

Limit 2 at this price.

Sale $4.99

You
Pay 399
-$1with 

card*
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Jennifer Gautreaux 
who is an optician 
at Beaverton 
models a pair 
of Michael Kors 
eyeglasses that 
are sold at the 
Progress Ridge 
store as well as the 
Sherwood Family 
Eye Health store.
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I
f you’ve yet to make a New Year’s reso-
lution, consider a resolve to take care of 
your eyes.

Now is a great time to visit Beaverton 
Eye Health at Progress Ridge TownSquare in 
Beaverton. Dr. Adina Zapodeanu offers some 
tips on how you can spend 2014 taking better 
care of your eyes. A great first step is to sched-
ule a doctor appointment -- even if you are not 
experiencing any problems.

“Only when we realize our vision is getting 
worse, we get scared and go to the eye doctor,” 
Zapodeanu said. “There are different condi-
tions that could affect the periphery of the eye 
(not the central part of the vision) that people 
are not aware of.”

Zapodeanu suggests adults get an annual 
eye exam. When it comes to children, parents 
should be aware that the critical period of vi-
sion formation is around two, three years of 
age. 

As you strive for better eye health, another 
tip to remember is that winter does not dimin-
ish the powerful effects of sunshine. 

Even though it’s cold, “it’s still ultraviolet 
light. Wear your sunglasses – It’s not only to 
protect the eye itself, but skin around the eye, 
including eyelids,” Zapodeanu said, pointing 
out that cancer is always possible. 

The problem becomes more acute for peo-
ple who enjoy snow sports. 

“All of the reflections from the sun are re-
flected back to our eyes, from the snow,” Za-
podeanu said, adding that sports goggles, ski 
goggles, and sunglasses can help.

As winter turns to summer, the snow gog-
gles can be put away, but that just means it’s 
time to break out those fashionable sunglass-
es. And if you’re planning on some aquatic ac-
tivities, swim goggles are a wonderful way to 
protect your peepers.

However, Zapodeanu is quick to point out 
that eye protection doesn’t end when you 
come indoors.

Our love of computers, smart phones, and 
other high-tech toys starts at a young age. 
There are steps we can take to keep our eyes 
functioning well. 

“More kids are myopic (nearsighted) then 
they were 10 years ago,” Zapodeanu said, 
adding that children are playing with small 
devices. She suggests kids play games on a 
bigger screen so their eyes are not as close to 
the images. Texting is another problem as it 
increases the risk of Myopia. 

Zapodeanu has advice for adults who have 
an equally hard time breaking free from these 
gadgets. 

“We forget to blink,” Zapodeanu said. 
“There’s a higher risk of dry eyes.”

While it’s easy to forget about our eyes, Za-
podeanu stresses, “Vision is the most impor-
tant sense we have.”

By SCOTT KEITH

Dr. Adina Zapodeanu and her staff at Beaverton Eye Health and at the Sherwood Family Eye Health. Pictured 
from left; Ruby Harrington, patient coordinator, Dr. Zapodeanu, Jennifer Gautreaux, optician, and Maria Pureco.

etcetera...
n  Ask Dr. Zapodeanu to show you a soft-
ware tool that helps you select the ideal 
eyeglasses. 

n  Beaverton Eye Health is a family-focused 
practice; all ages are welcome

n  In the Optique Shop, look for a variety of 
products, including premium lenses, contact 
lenses, sports vision and sunglasses. 

n  Beaverton Eye Health offers comprehen-
sive vision and medical eye exams. 

n  You’ll find state-of-the-art optical equip-
ment. 

Phone: 503-350-2727
Web: iriseyehealth.com

Protecting your peepers
vision is the most important sense we have 
and the staff at Beaverton eye health are 
ready to help.



Located in Progress Ridge
15151 SW Barrows Road, Beaverton • 503.469.2932

40 Taps of Craft Beer, Cider, Kombucha!

Give the gift of great craft beer
with a gift card or starter kit

Take a Growler to go or have a pint and stay awhile.
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www.beavertoneye.com  •  503-350-2727
12345 SW Horizon Blvd., Ste 49, Beaverton

Progress Ridge TownSquare

20% Off
of any complete pair of 
glasses, if no insurance

 • COUPON •

503-350-2727 • www.beavertoneye.com
12345 SW Horizon Blvd., Ste 49 

Beaverton, or 97007

$4000 Off
of any Lafont, Oakley, and 

Silhouette, frames
503-350-2727 • www.beavertoneye.com

12345 SW Horizon Blvd., Ste 49 
Beaverton, or 97007

 • COUPON •

N
Eye Health

BEAVERT

N
Eye Health

BEAVERT N
Eye Health

BEAVERT

January: National
Glaucoma Awareness Month

Happy New Year!

Exp. Date: 1/31/2014. Exp. Date: 1/31/2014.

Use your FSA for the medical and vision eye exams, glasses, sunglasses, and contact lenses.
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the staff at When the 
Shoe fits are ready to help 
with all your foot needs.

S
tyle and comfort are key considerations when se-
lecting the proper shoe to wear during the winter 
season. 

At Progress Ridge TownSquare, When The 
Shoe Fits will find that perfect shoe for you -- even if you 
suffer from a nagging foot problem. 

“We’re a locally owned, independent shoe retailer,” 
Alan O’Hara, who co-owns the store with his wife, Amy, 
said. “We actually fit shoes. We measure feet. We help de-
termine what will work for people and how to make them 
more comfortable.”

With a professionally-trained staff that includes a certi-
fied pedorthist, customers can get everything from over-
the-counter inserts and shoes, custom-built orthotics, or 
attention to an individual’s foot issues. 

It’s not every shoe store that can boast having a certified 
pedorthist – a specialist in using footwear to solve physi-
cal problems a person may be experiencing in their feet or 
lower limbs. The footwear can includes shoes, shoe modifi-
cations, foot orthoses and other pedorthic devices. 

A pedorthist has been described by O’Hara as “a phar-
macist to a foot doctor.” He added, “It gives us an edge over 
other retailers because we’re trained to make shoes more 
comfortable.”

Foot problems can strike any person, at any age. Among 
these disorders: Achilles tendonitis, arthritis, bunions, 
hammer toes and heel spurs. O’Hara said most people ask 
too much of their feet. 

“Grocery store people are on their feet all day,” O’Hara 
said. 

Even if you don’t have foot problems, When The Shoe 
Fits can point you in the direction of that fashionable, com-
fortable shoe you can brag about at work or school. They 
carry brands such as Aravon, Brooks, Dansko, Keen, Mer-
rell, Naot, New Balance and Taos. 

Already, the Beaverton store is starting to bring in prod-
ucts for the spring season. 

“People want to look good,” O’Hara said. “There’s a stig-

ma that comfort shoes are unattractive orthopedic shoes. 
That’s not the case at all. There are a lot of companies 
(such as Earthies and Dansko) that make stylish, fashion-
able shoes with comfort features.”

Lately, When The Shoe Fits has been involved in work-
ing with local employers to create wellness programs. 

“We’re able to help with companies, health fairs and 
conduct foot health seminars to help their employees pre-
vent injuries – We’ve partnered with Providence through 
Life Balance to create an incentive program for certain 
product lines that will benefit their employees.”

At When The Shoe Fits, they’ll actually measure feet 
and fit shoes on feet. O’Hara added, “We’re old school.”
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By SCOTT KEITH

Fun Facts
courtesy of When The Shoe Fits owner Alan O’Hara

n  Feet are getting bigger! 

n  According to a National Shoe Retailers Association 
article in the Chicago Tribune, the best selling shoe size 
for women is 8.5 and for men it’s 10.5. These are both up a 
full size from 30 years ago. 

n  You may be wearing the wrong size. A 2011 report pub-
lished in the Journal of Foot and Ankle Surgery suggests 
that about 35 percent of people underestimate their shoe 
size by at least half a size. 

n  A healthy person should aim to take 8,000 to 10,000 
steps per day. At age 70, that adds up to about 115 thou-
sand miles in a lifetime and enough to circle the world 
four times!

n  The American Podiatric Medical Association says 
women have about four times as many foot problems 
as men; lifelong patterns of wearing high heels and too 
small of a shoe are often the culprit. 

When The Shoe Fits
Phone: 503-746-4609
Web: whentheshoefits.com

etcetera...

aching feetaching feet

The The 
for your for your 
answer answer 

When The Shoe Fits just received their spring shoes collection at their store at Progress Ridge. Pictured is Teva’s Freewheel canvas shoes.

Pictured is Teva’s Freewheel canvas shoes. With the Freewheel, you 
get a cute sneaker that just so happens to be excellent for biking. 

Pictured is Merrill's Encore Vellum slip-on shoes. This casual shoe will 
keep you feeling good down to your toes with its classic, sporty En-
core slip-on comfort and style. Ideal for work when you’re on your feet 
all day, or just as a pair of kickers by the door. 



Follow us on twitter @ProgressRidgeNS

FROM SUPPLEMENTS 
TO SUPERFOOD
Learn about nutrition 
where you shop!
New Seasons Market at Progress Ridge has 
everything you need to jumpstart the New Year. 
Our friendly staff has a wealth of knowledge 
about food trends, supplements, and superfoods. 
Every season we offer dozens of free nutrition 
and wellness classes taught by our staff 
nutritionists and local health experts. Be sure to 
pick-up the winter class schedule, available now 
in-store and at newseasonsmarket.com. 

Here’s a sample of the free nutrition classes 
available this month at your Progress 
Ridge store. Registration is required. Call 
503.280.5177 or email class@newseasonsmarket.
com to reserve a spot.

Tuesday, January 21 – 7-8:30pm
THE BENEFITS OF FASTING 
AND CALORIE RESTRICTION 
with Maria Zilka, NTP, CGP
A growing body of evidence supports fasting and caloric 
restriction as effective ways to shift metabolism, increase 
energy and boost longevity. Learn the facts and myths of 
fasting and how to safely integrate it into 
your lifestyle.

Saturday January 25 – 10-11am
GLUTEN-FREE STORE TOUR
with New Seasons Market Nutritionists
See the wide variety of gluten-free foods we have 
available on this comprehensive store tour.

Wednesday, January 29 – 7-8pm
NAVIGATING FODMAPs 
FOR MANAGING IBS STORE TOUR
with New Seasons Market Nutritionists
For some people certain fermentable carbohydrates 
are challenging to assimilate. Learn how this innovative 
dietary approach reduces symptoms caused by 
inadequate digestion of these fermentable carbohydrates. 

Visit us at our Progress Ridge Store
Open daily 8am—10pm 
SE Horizon Blvd and Barrows Rd

LONG LIVE

YOU

456775.011614
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I
t has been a little over a year since 
Play Boutique opened at Progress 
Ridge TownSquare in Beaverton. In 
that time, Kelley Peake has made it 

her goal to provide a fun and relaxing des-
tination for parents and their children.

“Play Boutique is a modern family pi-
azza, or gathering place,” Peake said. 
“It’s designed to meet the needs of to-
day’s busy families.”

In our multi-tasking society, every-
body seems to be running in different di-
rections. Play Boutique provides modern 
conveniences that give families a chance 
to bond.

“We have a private school, Peake 
Academy,” Peake said. “We have a fam-
ily café, called the Beeztro. We provide 
birthday parties, celebrations and spe-
cial events.”

Peake wants parents to feel comfort-
able. “Play Boutique is really designed 
so the parents come in, they can sit, 
they can relax, they can read a maga-
zine, they can jump on their computer 
– all while their child is engaged in pur-
poseful learning activities,” she said, 
pointing out that parents can also en-
gage with their youngsters.

 Parents also have a chance to mingle 
with other parents.

“This is definitely a meeting ground,” 
Peake said. “We call it ‘your third home 
or your third place.’ It’s definitely the 
place where families like to come for 
play dates. They don’t have to get their 
house messy.”

Kids will enjoy the Play Space, a large 
indoor playground. There’s a small 
kitchen and  train station area and 
two televisions. The Wee Garden is de-
signed for kids who have not learned to 
walk.

“We have tables all along the Play 
Space, at a height where parents can sit 
(see their kids) and enjoy their dinner,” 
Peake said.

Kids and families love play Boutique
By SCOTT KEITH

Children love the many activities held at Play Boutique, like this excercise activity held for a pre-kindergarten class at Progress Ridge.

Kids occupy themselves during pre-school class at Play Boutique at Progress Ridge.

For parents who would like their chil-
dren to get an early start with educa-
tion, Play Boutique offers Peake Acad-
emy, a licenced, accredited pre-school 
through kindergarten program. Peake 
Academy, with certified teachers and a 
specific curriculum, gives youngsters 
the foundation they need before enter-
ing public school.

“We focus on specific character traits 
that we really want to help instill in our 
kids,” Peake said. “We want them to 
learn. We want them to have fun.”

Before you leave Play Boutique, drop 
by the Beeztro and let your kids enjoy 
chicken nuggets, corn dogs or Super 
Sammy sandwiches.

Peake said, “We have amazing food 
in the Beeztro for kids and parents. It’s 
a great place for them to socialize.”



NOW 
OPEN DAILY 
In Progress Ridge

Casual Dining
for Family

and Friends

NEIGHBORHOOD PUB
HAPPY HOURS

Everyday from 3 to 6pm
Sunday thru Thursday

9:30 til Close

402841.091312 PR

12345 SW Horizon, Beaverton (Progress Ridge)
503.747.7319

Delicious,
Authentic
Japanese
Cuisine

SUNDAY & MONDAY SPECIAL

ONE FREE 
KID’S MEAL
WITH A $25 PURCHASE

MONDAY - THURSDAY

HAPPY HOUR
4:30 - 6PM

15135 SW Barrows Rd., Ste 145 (Progress Ridge Plaza in Beaverton)
971-246-5629  |  www.nikkisushisteak.com

Monday – Friday: Express Lunch & Lunch Specials
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NEW SEASONS MARKET – New 
Seasons Market was founded in 2000 by 
three Pacific Northwest families. Locally 
owned and operated, New Seasons is 
known throughout the community for 
offering items from Northwest farm-
ers, ranchers, fishers and specialty 
food producers. Unique to the Progress 
Ridge TownSquare store are an in-house 
bar (featuring wine and beer) and The 
Seasonal Greens, where they will make 
you a salad, exactly to your liking. Each 
year, New Seasons gives 10 percent of 
its after-tax profits to more than 650 
non profits and community groups. www.
newseasonsmarket.com. Phone: 503-
597-6777

ACE HARDWARE – Ace Hardware 
stores, located throughout the United 
States, are independently owned and 
operated. Ace offers a wide selection of 
hardware and fix-and-replace products. 
Lawn and Garden supplies include: farm 
supplies, lawn and garden tools, outdoor 
lighting, sprayers and bird feeders. Ace 
also offers paint supplies, home goods 
and plumbing, electrical, auto supplies 
and much more. www.acehardware.com. 
Phone: 503-747-0299 

PERFECT LOOK FAMILY HAIR 
CARE – Perfect Look offers high quality 
professional hair care services at easy-
to-manage prices. Cuts and styles are 
available for adults, children and seniors. 
Perfect Look offers a wide variety of 
popular hair care products, including Paul 
Mitchell, Joico, Nioxin, Biolage, Sebastian 
and American Crew. Perfect Look offers 
a variety of color services using Scuples 
color. www.perfectlooksalons.com. 
Phone: 503-590-6640

AIM MAIL CENTER – Aim Mail Centers 
are full-service centers that will help 
serve your postal needs on even the most 
stressful day. You’ll get help with shipping 
and freight. Aim offers passport and 
Visa photos, private mailboxes, printing, 
photocopies and personalized rubber 
stamps. You can use their FAX services 
and also schedule an appointment to see 
a notary public. www.aimmailcenters.
com. Phone: 503-747-2278

UMPQUA BANK – Umpqua Bank offers 
a variety of personal services, including 
checking, savings, CD’s, mobile banking, 
online banking and bill pay. Umpqua 
Bank also offers a wide-range of wealth 
management products, home loans and 
refinances as well as retirement IRA’s. 
Bank like you live – “we’re committed  to 
going above and beyond simply com-
pleting your transactions. We’re about 
building stronger neighborhoods through 
generous community giving.” And it’s 
about local decision making by profes-
sionals who know you. Welcome to the 
World’s Greatest Bank – visit us online at 
www.UmpquaBank.com or call 503-601-
6781

THE BARBERS – Men of all ages will 
enjoy the extra care provided at The 
Barbers. The Men’s Cut offers a precision, 
barber-style hair cut. Youngsters can 
enjoy their first-ever hair cut with the Kid’s 
Cut. And if you’re over 55, take advan-
tage of the Senior Citizen’s hair cut. The 
Barbers also offers beard trims and high-
lights. Oh yes, The Works is, according 
to The Barbers, the “best bang for your 
buck.” The Works gives you a shampoo, 
scalp massage and a hot lather neck 

shave. www.thebarbersonline.com Phone: 
503-430-7344.

ASIAN CUISINE EXPRESS – This 
locally-owned and operated take-out eat-
ery (complete with seating, if you prefer) 
features Chinese and Korean treats, as 
well as Sushi. If you’re on the go, select 
from menu items including boneless 
ribs, beef ribeye, marinated chicken, 
spicy pork and spicy rice cake. Select an 
egg roll or order panfried pot stickers or 
tempura shrimp. You may contact Asian 
Cuisine Express at 503-747-3114. 

DIVA NAIL AND SPA – Diva offers 
regular manicures. Your nails and cuticles 
are groomed and buffed. The Deluxe 
manicure is a 30-minute session. You can 
choose the aroma of mint, lavender or 
Orange Citrus. A sea salt scrub and hand 
massages are offered. The session ends 
with a hot towel and polish. The Shellac 
manicure is their longest-lasting polish. 
Diva also offers a body wrap (five ses-
sions), eye lash extensions and smooth 
body waxing. You may reach Diva Nail 
and Spa at 503-747-7212 or visit them 
on Facebook at Diva Nail & Spa.

FRANGIPANI LAO & THAI 
CUISINE – This eatery features Lao 
and Thai cuisine. Takeout and dining are 
offered at the Progress Ridge location. 
If you’re hungry for soup, try Tom Yum 
soup, with spicy lemon grass and galanta 
root. Pad Thai noodles are offered along 
with stir fry and curry dishes. Specialty 
items include Lemon Grass Chicken, Thai 
Pepper Steak and Ginger Duck. Try some 
sweet sour fish or ginger salmon on the 
seafood menu. You may contact Frangi-
pani Thai at 503-579-7542. 

CINETOPIA – Cinetopia is one of the 
anchor tenants at Progress Ridge Town-
Square. Each auditorium offers plush ul-
tra leather extra-wide seats with plenty of 
leg room. The Grand Auditoriums provide 
luxury seating; you’ll enjoy digital super 
high definition film quality. The more inti-
mate living room theaters offer restaurant 
table service. Located within Cinetopia is 
the Vinotopia Restaurant, which is open 
for lunch and dinner. www.cinetopia.com. 
Call 503-597-6900. 

BIG AL’S – Big Al’s is another anchor 
business. When you finish a few rounds 
of bowling, take your kids to the 7,000 
square-foot arcade. Games include DDR 
Supernova, H2Overdrive, Tank, Tank, Tank 
and Typhoon Simulator. Big Al’s Sports 
Bar and Grill will make you feel as if you’re 
in a stadium on a Saturday or Sunday 
afternoon. Plasmas are offered for your 
viewing pleasure. Party packages for 
young and old are available. Visit www.
ilovebigals.com or call them at 503-748-
6118. 

POSH BABY – This lifestyle boutique 
handles the needs of children and moth-
ers alike. Eco-friendly and stylish prod-
ucts are offered. You’ll find girl’s and boy’s 
apparel, shoes and socks, plush toys and 
dolls, and baby and children’s clothing. 
There’s a variety of furniture, including 
bassinets, changing tables and beds/
bunks. Toys are available for newborns all 
the way up to youngsters 6 and above. 
www.poshbaby.com. Phone number is 
503-747-3539.

PARKLANE MATTRESSES – In busi-
ness since 1921, Parklane Mattresses 
offers a direct-to-consumer model. They 

design and create their own mattresses in 
an effort to provide high-quality products 
at affordable prices. You’ll find memory 
foam, luxury coil and pocketed coil mat-
tresses. Accessories include pillows and 
sheets. Parklane offers a 30-night com-
fort guarantee. www.parklanemattresses.
com. Phone: 503-521-9071 

RIVERMARK COMMUNITY CREDIT 
UNION – Oregon-based and locally 
owned, Rivermark offers a number of 
financial services. Rewards and free 
checking are available. Rivermark pro-
vides money market certificate and IRA 
services. Check in to getting an auto loan, 
home loan, student loan, personal loan, 
or yes, even a bicycle loan. Insurance 
and investment services are available. 
Rivermark Community Credit Union is 
involved in the community. Each year, the 
credit union supports many community 
causes including their annual Dough for 
Doernbechers cookie dough event. www.
rivermarkcu.org. Phone 503-626-6600. 

PICCOLO MONDO TOYS – This 
family-owned business offers innovative 
toys for kids of all ages. Many of the toys 
help stimulate the imagination. Piccolo 
Mondo, meaning “small world” in Italian, 
offers arts and crafts, Calico Critters, 
cars, trains, vehicles, dolls, dollhouses, 
games, puppets, puzzles and ride-on 
toys. Toys are featured from around the 
world. www.piccolomondotoys.com. 

BROW BETTY – Brow Betty is an 
eyebrow and waxing bar. Estheticians 
tend to brows seven days a week. Brow 
Betty offers brow shaping, facial waxing, 
body waxing and tinting services. They 
sell Betty Beauty products and Beau Bain 
Bath Bombs, which contain natural oils. 
Brow Betty likes to say, “Perfect Eyebrows 
in the Bat of an Eye. No Lie.” www.brow-
betty.com. Phone: 503-718-7378 

T- MOBILE – T-Mobile USA is a national 
provider of wireless voice, messaging and 
data services.  T-Mobile is capable of 
reaching 300 million Americans. The local 
Progress Ridge Store offers cell phones, 
smart phones including Android, Black-
berry and the New I-Phone, as well as 
many accessories. They offer individual 
and family plans. Contact the Progress 
Ridge Store at Retailstore2101@T-Mobile.
com  or 503-524-5081. 

B.J. WILLY’S WOODFIRED PIZZA 
AND PUB – The Progress Ridge Town-
Square location features 2 woodfired 
ovens and the largest bar yet, with 12 
beer taps. B.J. Willy’s is famous for the 
Margherita, Primo-Vera and Blind Onion 
pizzas. You’ll enjoy Sicilian-style pizzas, 
gourmet burgers, pasta dishes and sand-
wiches. There is indoor/outdoor seating 
for over 200 patrons. www.bjwillys.com. 
Phone: 503-747-7319. 

AVA ROASTERIA – Ava Roasteria not 
only sells fresh-roasted coffee, but offers 
pastries, cakes, gourmet sandwiches 
(made to order) and soups. The sand-
wiches include the Very Veggie, with garlic 
aioli, pesto, tomato, fresh mozzarella and 
spinach. Another favorite sandwich is the 
Chicken Cordon Bleu, featuring grilled 
chicken breast, ham and provolone. Cof-
fee is made from hand-selected coffee 
beans. www.avaroasteria.com. Phone 
503-352-5420 

A FLAIR FOR GIFTS AND HOME – 
This quaint shop features home decor 

and specialty gift items. Among the 
featured items: picture frames, decor 
items, jewelry, candles, scarves, soaps, 
lotions and vases. A Flair for Gifts and 
Home offers numerous seasonal items. 
www.aflairforgiftsandhome.com. Phone: 
503-524-6616 

PLAY BOUTIQUE – Play Boutique offers 
a modern, social place with creative 
play, lifestyle and wellness services and 
enriching activities. The idea behind Play 
Boutique is to inspire family excellence. 
Bonding is important at Play Boutique. 
The atmosphere is designed to get 
families to spend quality time together. 
Play Boutique will design parties for your 
youngsters. Phone 503-675-7529 

MENCHIE’S FROZEN YOGURT – It 
doesn’t have to be summer to enjoy 
frozen yogurt. Menchie’s offers rotating 
flavors and a wide variety of toppings, in-
cluding fresh, locally-grown fruit. Regular 
flavors include blueberry tart, chocolate 
espresso, Georgia peach and orange 
cream. No-sugar-added varieties include 
boysenberry and french vanilla. There are 
also dairy-free options. www.menchies.
com. Phone 503-579-6124 

CELEBRITY TAN – Celebrity Tan is an 
upscale world-class tanning salon. State-
of-the-art tanning beds provide several 
levels of tanning. Premium lotions are of-
fered, featuring Australian Gold, Designer 
Skin and Supre Hempz product lines. A 
tanning specialist will help determine the 
type of lotion for you. If you have ques-
tions about tanning, you may click on the 
“tanning guide” tab at the Celebrity Tan 
website. www.celebrity-tan.com. 

SWEET SIREN – Sweet Siren is a 
woman’s clothing boutique featuring 
fun, unique items and accessories. 
Locally-owned Sweet Siren offers jewelry, 
scarves, jackets, shoes – something for 
all ages. Sweet Siren provides personal 
service. In fact, you can take advantage 
of private shopping by appointment. 
Phone: 503-716-8182 

GENTLE DENTAL – Gentle Dental 
offers full-service dental care, including 
cosmetic and specialty dentistry. General 
dentistry services include restorative and 
emergency services. Cosmetic dentistry 
includes teeth whitening, implants and 
crowns. Gentle Dental will help make 
payment arrangements to suit your needs 
and accepts most insurance plans. www.
gentle1.com. Phone: 971-205-5822 

CORNELL URGENT CARE – Cornell 
Urgent Care provides urgent medical 
service for many injuries and illnesses. 
You can visit Cornell Urgent Care for 
lacerations, fractures, sore throats, ear 
aches, urinary tract infections and many 
other non-life threatening emergencies. 
A board-certified emergency physician is 
on hand to help. Walk-ins are welcome. 
No appointments are necessary. Cornell 
accepts several of the popular insurance 
plans. www.cornellurgentcare.com. 

ZIBA SALON – Ziba Salon is a hair 
salon that features waxing, highlights 
and smoothing – “Everything about 
Hair.” Locally owned and operated, Ziba 
Salon also sells hair products, such as 
shampoos and conditioners.  Ziba means 
“beautiful” in Persian. Phone: 503-430-
0008 

BEAVERTON EYE HEALTH – Just 
opened is Beaverton Eye Health. Their 

focus is on family-oriented vision and 
eye medical services, and is led by Adina 
Zapodeanu, M.D.   Beaverton Eye Health 
employs a staff of two to three opticians.   
The office is committed to excellence 
in patient eye care, high professional 
standards, respect and understanding for 
the human being needs.

 SUBWAY® – The world’s largest 
submarine sandwich chain is now open 
at Progress Ridge TownSquare. Subway is 
considered the leading choice for people 
seeking quick, nutritious meals that the 
whole family can enjoy. Subway is guided 
by the passion of delighting customers by 
serving fresh, delicious, made-to-order 
sandwiches.

KUMON – Kumon Math and Read-
ing Centers offer the world’s largest 
after-school math and reading academic 
enrichment program.  Kumon features a 
personalized approach to help preschool 
through high school. Students learn math 
and reading concepts based on their abil-
ity rather than their age or grade.  Phone: 
503-639-7219. www.kumon.com

 BANFIELD PET HOSPITAL – Banfield 
celebrates and enriches the family‐pet 
relationship through their knowledge, 
expertise and products. Their hospitals 
provide the finest, most convenient hu-
man‐quality medical services available, 
as well as industry‐leading anesthesia 
protocols and equipment. The caring and 
compassionate veterinary teams at Ban-
field will help ensure your pet stays with 
your family longer. Phone: 503-521-0358 
www.banfield.com

SILKWOOD – Silkwood is all about 
style and comfort. Great fit, flattering 
silhouettes, soft fabrics- all are important 
to make you look and feel great! Silkwood 
proudly sells clothing that is made in the 
USA as well as modern European designs 
and one of a kind pieces. With in-house 
alteration and custom sewing services, 
they guarantee that your clothes will fit 
perfectly!

WHEN THE SHOE FITS – It’s not just 
the shoes... it’s more than that! They’re 
foot experts! Most people at some time 
in their life will have some type of foot 
pain. From simple blisters and calluses to 
chronic foot pain from tendonitis, plantar 
fasciitis, or a host of other conditions, our 
Certified Pedorthists and expert staff can 
help you find the perfect pair of shoes. 
503-746-460 www.whentheshoefits.com

THE ROCKET FIZZ SODA POP AND 
CANDY SHOPS are one-stop shops for 
all of your soda pop and candy cravings. 
Rocket Fizz is a lot of fun and nostalgic. 
There are hundreds of retro and gag gifts, 
concert posters and movie posters, and 
tin signs too.  Take a step back in time 
and visit them today. 503-336-0263

NEW IMAGE LASER HAIR  
REMOVAL provides hair removal 
services and light-based aesthetics. 
For more information or to make an 
appointment call 503-530-8317. www.
newimagelhr.com

THE GROWLERIE – Visit the Westside’s 
newest location for craft brews and ci-
ders. The Growlerie features over 40 taps 
with so many good beers that they are 
subject to availability. Stop by and see 
what all your friends and neighbors have 
been talking about. For more information 
go to www.thegrowlerie.com
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Who we are!
Come and visit our many fine merchants. 
We encourage you to shop locally at Progress Ridge TownSquare. 



For leasing information, please contact:
Michelle Rozakis / Nicholas G. Diamond / George Diamond 
(503) 222-1655 / www.reig.com

Restaurant  •  Retail  •  Offi ce  •  Medical
Great Space Still Available!
Restaurant  •  Retail  •  Offi ce  •  Medical
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BUILDING A/K
RETAILERS:

New Seasons 
Market 

Ace Hardware

BUILDING B
RETAILERS:

Umpqua Bank

Diva Nail & Spa

AIM Mail Center

Perfect Look

When the Shoe 
Fits

BUILDING C
RETAILERS:

Rivermark 
Community Credit 
Union

Brow Betty

The Barbers 

Subway

BUILDING D 
RETAILERS:

Asian Cuisine 
Express

T-Mobile

Frangipani Thai

Pho Nam 
Vietnamese Noodle

GNC

BUILDING E
RETAILERS:

The Growlerie

BUILDING F
RETAILERS:

A Flair for Gifts 
and Home

Ziba Salon

Ava Roasteria

Nikki Sushi and 
Steak

BUILDING G RETAILERS:

Cinetopia

B.J. Willy’s Woodfired Pizza 
and Pub

Play Boutique

Piccolo Mondo Toys

Posh Baby

Rocket Fizz

Beaverton Eye Health

Progress Ridge TownSquare    |    SW Barrows Road and SW Horizon Blvd., Beaverton, OR 97007    |    Between Bull Mountain and Murray Hill

Where we are!
BUILDING H/J RETAILERS:

Menchie’s Frozen 
Yogurt 

Celebrity Tan

Sweet Siren

Gentle Dental

Kumon

Banfield Pet

New Image Laser Hair 
Removal

Cornell Urgent Care

Parklane Mattresses

Xtend Barre

Silkwood

Ankle and Foot  
Centers of Oregon
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Most people think they know 
what’s happening in their neigh-
borhood only to be surprised that 
something happened weeks or months ago and they missed it.

That’s where The Beaverton Valley Times and The Times 
come in.

Every week we produce 
Beaverton and Tigard’s 
best source for local news 
and advertising about your 
town, your neighborhood, 
your friends and probably 
your family.

Whether your interest is 
news, opinions, schools, 
entertainment or sports 
– we have it all neatly put 
together in one great and 
powerful newspaper that we 
deliver to your home every 
Thursday in the mail.

Best of all you can get this 
great newspaper delivered 
to your home for only $10 a 
year (actually FREE when 
you redeem the coupon 
below).

So subscribe today to make sure you really do know what’s 
happening in your community.  You’ll be glad you did and you 
will be surprised to learn how much is really happening in 
Beaverton and Tigard every week.

Are you
in the 
know about 
Beaverton
and
Tigard ?

... basically!SUBSCRIBE
FORFREE

Believe it! Subscribe for $10 a year
and we’ll send you a $10 gift card to Bugatti’s.

$15

One year subscription only. Local subscribers only.

NAME _______________________________________________  PHONE _________________________

ADDRESS ____________________________________________________________________________

CITY __________________________________________________________________  ZIP ___________ 

E-Mail ________________________________________________________

One year just $29 (Regular price $34)  (Must be Prepaid)

Check       Visa       MC       DISCOVER      AE

Card No. ________________________________ 

Exp. Date _________ Start Date _____________ 

09LOS

Mail to: 

Lake Oswego Review
Attn: Gini Kraemer
PO Box 22109
Portland, OR 97269
Phone: 503-546-9816
GKraemer@CommNewspapers.com   

• BONUS • 
Subscribe and receive

   Bugatti’s 
  Gift Card 

$10
09CV3

Circulation$10
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Opinion

M
any Oregonians will be thinking and talk-
ing about the future of print journalism 
this week.

On Tuesday, the state’s largest and oldest 
newspaper stopped its daily delivery to homes. As of 
this week, subscribers to The Oregonian will receive a 
delivered newspaper on Wednesday, Friday and Sun-
day — along with what’s been dubbed “a bonus edi-
tion” on Saturdays. (The Monday, Tuesday and Thurs-
day editions will be available only at newsstands.)

When Oregonian Publisher N. Christian Anderson 
III announced the change in June, he sent a clear mes-
sage to readers that Portland’s 162-year-old daily 

would follow in the cookie-
cutter path already being 
taken by other daily papers 
owned by New York-based 

Advance Publications. This change in delivery follows 
months — years, really — of cost cutting at The Ore-
gonian that included shedding dozens upon dozens of 
veteran journalists in Portland, suburban bureaus and 
the Hillsboro Argus, which also is owned by Advance 
Publications. It is a model Advance is rolling out 
across the country, and as such, it demonstrates the 
two divergent approaches being taken by the two larg-
est news-gathering organizations in the Portland area.

The approach embraced by Advance includes a will-
ingness to make dramatic changes in the delivery of 
news, regardless of how a community might feel about 
it. The second path, one the Pamplin Media Group will 
follow, is defined by local news, local ownership and 

local decision-making. Our company is 
owned by longtime Oregon resident 
Robert B. Pamplin Jr., who leaves it up 
to managers at each of the 25 newspa-
pers within our group to make their 
own decisions about how to best serve 
their communities.

While they are under one umbrella, 
the newspapers within the Pamplin Me-
dia Group have their own distinct tradi-
tions and relationships with individual 
communities. They range in age from 
132 years in the case of the Prineville 
Central Oregonian and 127 years for the 
Forest Grove News-Times to just one 
year for the upstart Hillsboro Tribune. 
The Times newspaper you are reading 
right now has been serving this commu-
nity for 58 years.

The distinct competitive advantage 
for all of the Pamplin newspapers is that 
our 80 newsroom employees concen-
trate exclusively on local news. Plus, 
our sales representatives understand 
the unique needs of the markets in 

which they work.
That advantage has been noted by national inves-

tors and industry observers who’ve been saying for 
several years that local, community newspapers — as 
opposed to metro dailies — are in the best position to 
thrive in the digital era. 

It also explains why a company such as Advance has 
started up its own local newspapers in Forest Grove 
and Beaverton: It wants to copy our success.

We’re flattered, but need to make a distinction. 
The ongoing success of our newspapers can be seen 

in what we produce each and every week. We publish 
more local news and local advertising than any other 
media in Oregon — and that includes The Oregonian. 
A count of original local stories in our collective news-
papers comes in at more than 1,000 per week, while 
our ad count, not including classified advertising, ex-
ceeds 1,300 per week.

Stated simply, we have broader and deeper commu-
nity-based information than anyone else, which is why 
we have full confidence that our newspapers will be 
successful for decades to come.

We also have confidence in something else: the abili-
ty of our newspaper managers and employees to listen 
to their readers and advertisers and make smart 
choices in coming years about how best to serve each 
community where we do business. 

For most of our employees, this town is more than a 
stop on the journalistic career ladder or a place to 
leave before the afternoon rush hour kicks in. It’s our 
home.

Sure, the Pamplin Media Group will change with the 
times, and it will help fill a news void left by a dimin-
ished Oregonian. The decisions we make, however, 
will be determined locally — not by a parent company 
in a faraway place — and they will be fully informed 
by the interactions we have in our communities each 
and every day.

We’re on a 
different path 
than Oregonian

OUROPINION

W
e know there are two kinds of 
people in the world — on this 
we all can agree. Where we 
get into trouble is when we try 

to decide what those two kinds of people 
are.

To the other person who lives at our 
house (TOPWLAOH), the world consists of 
men and women. Women, of course, are 
good; men are bad.

Everyone, it turns out, has 
his or her own take on this.

To a member of the clergy, 
there are the ones who proba-
bly will go to heaven and the 
ones who won’t.

The police world sees those 
who obey laws and those who 
don’t.

Children tend to divide the 
world into kids and, you 
know, the ancient ones who 
cause all their problems.

Social workers probably 
can’t help but see rich people 
and poor people.

Of course, what I notice when I look 
around me is this one group over here — 
let’s call them the stupid people. And over 
there, on the other side, are the non-stupid 
people.

This is often my comeback when TOPW-
LAOH starts in on men.

She will glare at me following a story 
on the news about a serial rapist or a sui-
cide bomber and ask, “How does it feel to 
be a man?”

Or, she may hear about some evil dictator 
in a Third World country who has executed 
a whole village of his own countrymen and 
announce, “That never would have hap-
pened if a woman were running that coun-
try.”

And that’s when I chime in with my ob-
servation that maybe it isn’t a matter of men 
and women, but good and evil, right and 

wrong — or stupid and non-
stupid.

“Typical reaction — for a 
man,” she’ll almost certainly 
reply.

One of my favorite T-
shirts, which I bought at the 
Tigard Value Village (on a 
half-price color tag, I might 
add) bears this message: 
“Never underestimate the 
power of stupid people in 
large groups.”

What’s really hilarious to 
me is that everybody likes it 
— stupid and non-stupid alike.

“I like your T-shirt,” a slack-jawed yo-
kel will say pausing from cleaning his fin-
gernails with a Bowie knife, then break-
ing into one of those combination chuck-
le-snort eruptions from down deep.

As I have admitted before, I don’t con-
sider myself especially smart. I do indeed 
tend to bounce back and forth from the 
ranks of the stupid to the non-stupid, 
sometimes several times a day.

I do realize, though, that there is a 
small (very small), third group that con-

sists of the really, really smart. I know 
this group exists because the evidence is 
all around us. These are the people who 
gave us television, open-heart surgery, 
rockets to the moon, etc.

Nobody I know could build a rocket ca-
pable of traveling into space and return-
ing safely to earth — or even a working 
toaster, for that matter.

Myself, I’m doing pretty well just to 
make myself a sandwich.

As this is being written, there are three 
days left before Congress drives the coun-
try off a cliff — all over that line that was 
drawn in the sand over the Affordable 
Health Care Act.

This is where we all say, in unison, that 
the reason for this insane behavior on the 
part of our leaders is because there are 
two kinds of people in Congress.

There are Democrats and Republicans.
There are men and women.
There may be good people and bad peo-

ple, although I doubt that’s especially per-
tinent to this case.

And there are stupid and non-stupid.
Yes, even in Congress.
Maybe, just maybe, there’s a T-shirt out 

there that covers this, too.

A former editor for several Oregon newspapers, 
including the Woodburn Independent, Lake Os-
wego Review, Beaverton Valley Times and The 
Times, Mikel Kelly now works on the central de-
sign desk for Community Newspapers and the 
Portland Tribune and contributes an occasional 
column.

There are two kinds of people — 
in the world and in Congress

MikelKelly
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The Times editorial views
Editorials are written by President and Publisher Mark Garber 

(503-546-9853; mgarber@commnewspapers.com), Editor 
Christina Lent (503-546-0735; clent@commnewspapers.com) 
and other Pamplin Media Group editors.

The distinct 
competitive 
advantage 
for all of 
the Pamplin 
newspapers 
is that  
our 80 
newsroom 
employees 
concentrate 
exclusively 
on local 
news.

T
oday, the group Pro-
tect Oregon Driver Li-
censes will present 
tens of thousands of 

voters’ signatures to the Sec-
retary of State’s office. What 
those signatures will do: as-
sure a place on next year’s bal-
lot for a referendum measure 
to repeal the recently passed 
state law granting “driver 
cards” to illegal immigrants.

Among the referendum’s ob-
jectives is to deny illegal immi-
grants a means by which they 
can take and keep jobs from 
working-class Oregonians. But 
one of the referendum’s chief 
foes is those Oregonians’ reput-
ed champion — the state branch 
of the AFL-CIO. In a recent 
soapbox, branch president Tom 
Chamberlain pledged his federa-
tion to “fight against” the refer-
endum (“Washington County 
workers face many challenges,” 
Sept. 12 edition).

To understand the irony of 
this, let’s examine how illegal 
immigrants impact Oregon 
workers.

In August, reported the Ore-
gon Employment Department, 
more than 150,000 Oregonians 
were unemployed. A reason for 
that: according to this year’s es-
timate of the Federation for 

American Immigration Reform, 
some 120,000 illegal immigrants 
hold Oregon jobs.

These jobs are largely in 
fields like food services, con-
struction and building mainte-
nance/groundskeeping — fields 
in which, the Pew Hispanic Cen-
ter reports, illegal immigrants 
recently have comprised 12 per-
cent, 17 percent and 19 percent 
of the workforces. Though la-
bor-intensive, they are jobs 
that can and do provide valu-
able work experience, decent 
livings and upward mobility to 
young, minority and many 
other Oregonians. Why, then, 
does the AFL-CIO want to pro-
tect driving privileges for ille-
gal immigrants — privileges 
that would better enable them 
to take these jobs from our 
own people?

Many working Oregonians 
are parents of teenagers. For 
years, Oregon teens routinely 
held part-time and summer 
employment — positions that 
gave them the entry-level 
work experience that Reese 
Lord of the WorkSystems 
teen-placement program has 

called “the foundation for a 
family-wage job.”

But “in the past 10 years,” 
reported the Portland Tribune 
in July, “summer youth em-
ployment dropped from 46 per-
cent to 7 percent.” A large part 
of the reason? Over that same 
period, FAIR and other sourc-
es estimate, Oregon’s illegal-
immigrant population roughly 
doubled — and, writes the 
Center for Immigration Stud-
ies’ Steven A. Camarota, “im-
migrants and teenagers often 
do the same kind of work.” By 
fighting to protect illegal-im-
migrant driver cards, the AFL-
CIO will harm Oregon teens’ 
chances to find work in their 
own state.

Last, consider illegal-immi-
grant jobholders’ impact on 
the wages of low-skilled, low-
income Americans — an im-
pact that has been recognized 
and documented for decades. 
In a seminal 2004 study, Har-
vard professor George Borjas 
estimated that “between 1980 
and 2000, immigration reduced 
the average annual earnings 
of... natives without a high-
school education... by 7.4 per-
cent” — and that half or more 
of that reduction was due to 
competition with illegal immi-

grants.  More recently, write 
FAIR’s Eric A. Ruark and Mat-
thew Graham, even the liberal 
Center for American Progress 
has admitted that “reducing 
the illegal-alien population in 
the United States by one-third 
would raise the income of un-
skilled workers by $400 a 
year.” Driver cards would en-
able illegal immigrants to 
reach jobs in our state more 
easily — and to continue their 
depressive impact on Orego-
nians’ wages.

In fighting the referendum 
effort to repeal driver cards, 
the AFL-CIO betrays its re-
sponsibility to the working-
class Oregonians it purports 
to represent — and to add in-
sult to injury, does so with 
union members’ dues money. 
AFL-CIO members and other 
Oregonians should contact Mr. 
Chamberlain and voice their 
displeasure — and tell him that 
next year, they will vote to re-
peal driver cards for illegal im-
migrants.

Richard F. LaMountain is vice 
president of Oregonians for Immi-
gration Reform and a chief peti-
tioner of the referendum effort to 
repeal illegal-immigrant driver 
cards. He lives in Cedar Mill. 

Support of immigrant driver cards 
will harm working Oregonians

CITIZEN’SVIEW
by Richard F. LaMountain
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