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6 MEET YOUR NEIGHBOR – Gil Herrera, stylist 
and manager, Avenue Hair Salon.

S h o P ,  d i n e  a n d  h a v e  f u n  c l o S e r  t o  h o m e !



We are nestled between the affluent neighborhoods of Bull 
Mountain and Murray Hill, straddling the city line between Tigard 
and Beaverton.  This 200,000 square foot TownSquare is anchored 
by New Seasons Market, one of the finest specialty grocers in the 
business, and Cinetopia, a state-of-the-art Luxury Theater.
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A Special Publication Of

On the cover:  Roxy, a collie mix owned by 
Dan Koval, is all dressed-up as a pumpkin, 

from one of many costumes available at 
Unleashed by Petco at the Progress Ridge 

TownSquare.

Photograph by Jaime Valdez
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Everything you need 
for Fido and Fifi!

Ace Hardware Dfc[fYgg�F]X[Y���%(,$)�G"K"�6Uffckg�FX"���6YUjYfhcb �CF�-+$$+���(503) 747-0299

33_129202_15383_0915 Store Hours: Mon.–Sat. 8 a.m.–8 p.m., Sunday 9 a.m.–6 p"a"���kkw.AceProgressRidge.com

Introducing 
Amy Howard — 
furniture expert, 
teacher, maker 
and storyteller.

AfterBefore

Learn how to rescue and restore your old furniture 

with her signature One Step Paint™

NOW 

AVAILABLE 

AT

Amy Howard at Home® 
One Step Paint™

No top coat needed! 

We can color match! 

Works on fabric! 

Rescue outdated furniture 

without the prep! 

No sanding or stripping 

needed!

FREE
Live Online Workshop 

with Amy Howard
at acehardware.com 

Thursday, October 22 – Noon CST

542556.101515 PR
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By SCOTT KEITH 
Photography by JAIME VALDEZ

I
f your pet is in need of a toy, some fash-
ionable clothing, a healthy snack, or 
even a bath, Unleashed by Petco is a 
great destination at Progress Ridge 

TownSquare.  
Mike Johnson, general manager at the 

Beaverton store, describes his business as 
“a one-stop shop for natural food and treats 
for dogs and cats.”

But it’s really a lot more. Unleashed by 
Petco features products made-in-the-United 
States with an emphasis on items made lo-
cally. The store opened in August of last 
year.

“We have everything you need for your 
dog or cat,” Johnson said. “We have toys, 
leashes, food, treats, litter, training prod-
ucts, shampoos and grooming tools.”

A fun section at Unleashed by Petco is the 
treat bar, located at the front of the store. 
“It’s a mix and match treat bar,” he said. “It’s 
only $4.99 a pound. Lots of good snacks to 
choose from. The dogs always get to try one 
when they come in. We do encourage people 
to see what their dog’s favorite snack is.”

Johnson and staff are even getting ready 
for Halloween. On Saturday, October 24, at 

2 p.m., get ready for the Halloween Pet Cos-
tume Contest. The grand prize is a $50 gift 
card to Unleashed by Petco.

“We see a lot of neat costumes every year, 
from dogs, to cats, to hedgehogs,” he said. 
“You may even spot a lizard.”

“This year we really changed it up on our 
Halloween theme,” Johnson said. “We’re go-
ing with a  ‘Day of the Dead’ theme on all of 

our Halloween toys here. We do have some 
costumes to choose from as well, with really 
unique lines for all size dogs.”

There are fun events scheduled each 
month at Unleashed by Petco.

The first Monday of every month is Mon-
day Night Raw, from 4 p.m. to 8 p.m. “Every 
Monday we feature a new freeze dried or de-
hydrated raw product,” Johnson said, noting 

that the last Friday of every month with be 
Feline Friday.

“We do have cats that stop by every month 
for that,” Johnson said. “We’ll be featuring 
some new litter products, some new treats, 
toys and coupons.”

While Unleashed by Petco is relatively 
new to Progress Ridge TownSquare, John-
son is getting to know his neighbors.

“We’ve met some great folks over the last 
year here,” he added. “We’ve met some new 
friends in the neighborhood. It’s a great spot.”

n Take advantage of the Self Serve Dog 
Wash, located at the back of the store. The 
store will provide all of the materials you 
need (shampoo, conditioners, brushes, tow-
els). There are professional drying stations 
and professional tubs. $10 per wash.

n Dog Training is available. It’s limited to 
three dogs per class and they welcome pup-
pies to adult dogs.

n Ask them about pet parties.

Give Unleashed by Petco a call at 503-524-7667
Visit them on the web at unleashedby.petco.com.

Unleashed by Petco is 
your one-stop-shop for 
everything you need 
for your pet.

etcetera

Denise Allen who is a dog trainer at Unleashed by Petco, has Roxy do a trick at the Progress Ridge TownSquare location.

Unleashed by Petco offers many great costumes for all sizes of pets.  The store will be holding their Halloween 
Pet Costume Contest on Saturday, Oct. 24. 



Taking care of your teeth 
– the gentle way

www.aflairforgiftsandhome.com

Progress Ridge
Beaverton

15135 SW Barrows Rd., Ste 141
503-524-6616

Store Hours:
Mon- Fri 10am-6pm, 

Sat 10am-5pm, Sun 12-5pm

“Spiders, and Witches, 
and Ghosts,” Oh My!

Halloween has arrived 
at A Flair and we have 
everything you need 

to get your Halloween 
Spook on.

Halloween is right around the 
corner and A Flair has everything 
you need to get your spook on.
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www.beavertoneye.com  •  503-350-2727
12345 SW Horizon Blvd., Ste 49, Beaverton

Progress Ridge TownSquare
N

Eye Health
BEAVERT

20% Off
of a full pair of

prescription glasses if not insured

503-350-2727 • www.beavertoneye.com
12345 SW Horizon Blvd., Ste 49 

Beaverton, or 97007

 • COUPON •

N
Eye Health

BEAVERT

Exp. Date: 11/12/2015.

Eye Safety Month
October is

FALL INTOSAVINGS!

Use your FSA for the medical and vision eye exams, glasses, sunglasses, and contact lenses.

40% Off
Second pair of glasses

if not insured

 • COUPON •

503-350-2727 • www.beavertoneye.com
12345 SW Horizon Blvd., Ste 49 

Beaverton, or 97007

N
Eye Health

BEAVERT

Exp. Date: 11/12/2015.
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W
ith Halloween right around 
the corner, taking care of 
your teeth might not be 
at the top of your list. But 

rest assured, the team at Gentle Dental 
Progress Ridge TownSquare are ready 
to make sure your 
pearly whites can 
handle the pleth-
ora of sticky and 
gooey delights 
that we all love to 
enjoy this time of 
year. 

Dr. Eric Bur-
gin serves as an 
orthodontist and 
has been with the 
Beaverton clinic 
since it opened.

“From an orth-
odontic stand-
point, I definitely 
like to find out 

what the patient’s needs and desires are, 
both cosmetically and functionally, for 
their teeth and their smile,” Burgin said.

At Gentle Dental, specialists and den-
tists focus on patient comfort and helping 
provide them with a better smile.

Orthodontists look at how teeth fit to-
gether. “We, basically, are the ones who 
move the teeth,” he said. “We make them 
straight. We make them fit nice -- we mon-
itor the development of the teeth and the 
jaws, and straighten things out.”

There are other specialists at Gentle 
Dental, according to Burgin.

“We have a pediatric dentist, who sees 
the young children,” Burgin said. “We 
have a periodontist, who is a gum spe-
cialist.” Root canals are also done at the 
clinic.

As a group, the goal is to take care of 
many needs, all at one location.

“Sometimes when you go to a general 
dentist, you might have to go to several 
different places to get things taken care 
of,” Burgin said. “But here, we have all in-
house specialties. We communicate really 
well with each other because I’m working 

with these guys all the time. We share a 
chart so we can always see all of the infor-
mation and check the X-rays.”

At Progress Ridge TownSquare, Gentle 
Dental is accessible to the public.

“It seems like there are a lot of neigh-
borhoods around this shopping center, so 
there are a lot of people who walk to their 
appointments, which is pretty unique 
compared to some of the other offices I go 
to,” Burgin said.

“They (patients) come in. They send 
their friends. I’ve seen a lot of patients 
and their family members,” Burgin said. 
“It’s really convenient to a lot of locations 
in this area.”

You’ll find a lot of camaraderie at Gen-
tle Dental too. Burgin notices it when he 
arrives at the clinic.

 “A lot of the assistants have been here 
since the very beginning,” Burgin said. 
“They’re all very helpful – the front desk 
is always great about scheduling patients. 
So it’s a very warm and welcoming envi-
ronment.”

Gentle, In So Many Ways...
Our commitment to you and your smile 

inspires us to serve you The Gentle Dental 
Way:

n  Gentle On Your Mind
You can relax! Our experienced Dental 

Professionals use the latest techniques to 
be as gentle as possible.

n  Gentle On Your Schedule
We make your life easier with conve-

nient locations and office hours including 
evenings and weekends.

n  Gentle On Your Budget
Good oral health should be affordable; 

that’s why we accept most insurance 
plans and offer flexible payment options.

n  Gentle On Your Future
Want that winning smile? Our team 

will help you look your best and keep you 
in good health for years to come!

They accept most insurance plans.

Contact Gentle Dental at 971-267-2041
Call them at gentledentalprogressridge.com

the experienced staff at Gentle dental use the latest techniques to be as gentle as possible.

By SCOTT KEITH  
Photography by JAIME VALDEZ

Dr. Eric Burgin, DDS, is one of several dentists at Gentle Dental who focus on personalized family dental care to serve your entire family.

etcetera

“I definitely like 
to find out what 

the patients needs 
and desires are, 
both functionally 
and cosmetically, 
for their teeth and 

their smile.”
— Dr. Eric Burgin, DDS

Dr. Eric Burgin, DDS, 
is an orthodontist 
with Gental Dental 
at Progress Ridge 
TownSquare.



Your new destination for 
great food and good times.

Mon-Sat 10-6 • Sun 12-5
12325 SW Horizon Blvd #29 • Beaverton, OR 97007

503-530-8074       Oilerie Beaverton

Recipe of the Month!
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MIX & MATCH ANY
Pasta & Pasta Sauce Combo 2 for $10! 

Olive Oil Bar® Store

Bread Dipping Oil 
Balsamic Sauces  |  Lentils 

Beans  |  Stuffed Olives 
Salts & Spices

Italian Olive Salad 
Bruschetta Toppings  |  Rubs  

Orzo  Pasta  |  Rice 
and so much more!

expires 11/15/15

Roasted Sweet Potatoes & Apples
Ingredients:
 2 large sweet potatoes, peeled and cut into 1-inch dice 
 Oilerie® Orange & Vanilla Extra-Virgin Olive Oil (EVOO)
 Kosher salt 
 1/2 teaspoon Spicely® ground cinnamon (found at the Oilerie)
 1/2  teaspoon cayenne pepper 
 3 Honeycrisp or Granny Smith apples 
 Juice of 1/2 lemon 
 2 sprigs fresh rosemary, picked and finely chopped 
 1/2 cup coarsely chopped walnuts
 2 Tablespoons Bee Local© Honey (found at the Oilerie) or maple syrup
Instructions: Preheat oven to 350 degrees. 
In a large bowl, toss the sweet potatoes generously with Oilerie Orange 
EVOO, salt, cinnamon and cayenne. Lay the sweet potatoes out on a sheet 
tray or glass baking dish and roast until they are very soft, 35 to 40 minutes. 
Peel the apples and cut into 1-inch dice. Toss the apples with the lemon 
juice, some Oilerie Vanilla EVOO, salt and the rosemary. Lay them out on a 
sheet tray or glass baking dish and roast during the last 15 minutes of the 
cooking time for the sweet potatoes. When done, the apples should be soft 
and cooked through but still hold their shape.  Optional: Sprinkle the walnuts 
over the apples during the last 5 minutes in the oven. 
Transfer the sweet potatoes to a large bowl and coarsely mash them with a 
potato masher. Stir in the cooked apples and walnuts.  Add 2 Tablespoons of 
the Honey or Maple Syrup and gently incorporate. Taste and adjust the sea-
soning if needed. Serve immediately or keep in a warm oven and serve hot.

Adapted from Anne Burrell, FoodNetwork.com

($12 value)

4 Convenient Locations:

WhenTheShoeFits.com

Fisher’s Landing | 360-882-8962
Progress Ridge | 503-746-4609
Salmon Creek | 360-546-1929
Grand Central | 360-718-7015
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PREMIUM

 

COMFORT

 

FOOTWEAR

BOOTS 
ARE 

HERE
Look and feel great 
when the leaves fall
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By SCOTT KEITH  
Photography by JAIME VALDEZ

A
s we move through fall, you’ll want to watch your 
favorite basketball, baseball, soccer and football 
teams. Your tummy will want attention, too. The 
Ridge Woodfired Pizza & Pub, at Progress Ridge 

TownSquare, is ready to provide folks of all ages a great din-
ing and sports experience.

In describing menu items at his restaurant, Steve deMoulin, 
general manager, will tell you the flavors are fresh and unique. 
Looking at the menu, he said, “From the entrees to the appetiz-
ers, 99 percent is made in-house. I really think that reflects in 
the customer’s overall experience.”

At The Ridge Woodfired Pizza & Pub, menu categories in-
clude appetizers, sandwiches, burgers, pasta dishes, wood-
fired pizzas and specialties. Specialties include Grilled Salm-
on, which is grilled Atlantic salmon served with risotto and 
seasonal vegetables.

A 700-degree oven produces scrumptious woodfired pizzas. 
“It really adds to the flavor of the crust,” deMoulin pointed out. 
“You get the nuance of the smoke.”

deMoulin said The Ridge Woodfired Pizza & Pub offers The 

Figgy Piggy woodfired pizza, which includes a fig-based sauce, 
bacon, aged Fontina cheese, caramelized onions and garlic.

Another pizza favorite is Coconut Thai Chicken, which, ac-
cording to menu, includes Thai style coconut cream, pepper 
jack cheese, grilled chicken, Shitake mushrooms, pickled jala-
penos and cilantro.

But since this is football season, consider meeting your 
friends at the bar and watching your favorite team on one of 
the restaurants many big-screen televisions. deMoulin de-
scribed the atmosphere during big games.

“Most of the bar is taken up,” he said. “Ducks and Beavers 
are well represented. We try not to play favorites.”

deMoulin described his eatery as two fold.
“We offer a great experience in the bar. We have a really 

popular happy hour,” deMoulin said.  “It’s really unique in the 
respect that the other side of the restaurant is very family-
friendly. You can bring your kids in. You can bring the whole 
family and have anything from pizzas to high-end meals, and 
at a very reasonable price.”

Customers get to know restaurant staff at The Ridge Wood-
fired Pizza & Pub. “A lot of the people who have worked here 
have been here for years, especially at the front of the house,” 
he added.  “Local people can come down and see the same fac-

es, the same bartenders.”
deMoulin added, “one of my main goals, as a general man-

ager, is to make it a fun place to work.”

MENU ITEMS SUGGESTED BY THE RIDGE PIZZA & 
PUB

n  Appetizer/small plates: Tiger Wings, Santa Fe Nachos, 
Avocado Fries

n  Burger Menu: Fire Station Burger, served with ghost 
pepper cheese – You can choose among three alarms. For 
the 3-Alarm burger, you can add Diablo (devil) sauce for a 
“spicy” experience. Be aware you’ll feel the heat.

n  Pasta Menu: Bolognese, which is slow cooked Italian 
meat sauce tossed with spaghetti.

n  Specialty Menu: Fish and Chips (crispy beer battered 
cod). North Beach Cioppino, a homemade tomato-seafood 
broth full of gulf prawns, Pacific cod, salmon, bay scallops 
and fresh clams. Enjoy with garlic bread.

Give The Ridge Pizza & Pub a call at 503-747-7319
Visit them on the web: theridgepub.com

the ridge Woodfired Pizza and Pub offers locals the perfect setting for dining out.

etcetera

The Ridge carries a large variety of microbrews on tap.The Ridge is a great place to relax, visit with friends, watch a football game and to enjoy your favorite beverage.

If you love pizza, the Ridge’s large variety of woodfired pizzas are sure to 
please any pizza aficionado.
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AFT Photo Facial
(Pigmention correction,

targets red and brown spots)

$149
One time use

Consultation required

 Expires 11-15-15
*cannot be combined with any other offers or specials

50% off

Laser Hair 
Removal

One time use
Consultation required

Expires 11-15-15
*cannot be combined with any other offers or specials

Microdermabrasion
or Obagi

Signature Facial
      $59 for one treatment

      $99 for both treatments

One time use

Expires 11-15-15
*cannot be combined with any other offers or specials

15% off

any Obagi
Products

One time use

Expires 11-15-15
*cannot be combined with any other offers or specials

Laser Hair Removal  • Skin Tightening • Cellulite Reduction
Wrinkle Reduction • Microdermabrasion • Obagi Facials

Chemical Peels • Photo Facials • Botox • Juvederm Fillers

SUPPORT YOUR LOCAL 
PROGRESS RIDGE MERCHANTS!

MEET YOUR NEIGHBOR

Gil Herrera
Stylist and Manager, Avenue Hair Salon

1. Why did you go into the hair styling business? Is this a profession 
you always wanted to enter?

Avenue Hair Salon is my family’s salon. We took over ownership 
in 1999 and have been in business ever since. I started helping in 
our salon as an Information Technology Consultant then moved into 
managing the salon. I always felt I could never be a great manger if I 
didn’t know the trade of my staff so I decided to go to beauty school.  

2. Describe a typical day at Avenue Hair? Is the joy in meeting new 
and regular customers? 

Nothing is ever typical here. Our guest’s hair type ranges from fine 
to coarse, from strait to curly, long to short,  full to thinning hair and 
men to women. I would say my joy is teaching my clients new and old, 
something different each time. Whether it’s the latest styling product 
or styling technique, I love seeing my client’s smile when I help them 
feel beautiful.  

3. Describe your typical customers? 
Actually our clients are all ages and have very diverse interests 

and backgrounds - from people who love the environment to people 
who just want their hair to look and feel great. 

4. Can you recall any humorous or eventful moments at your 
Progress Ridge location? 

The week we opened one of our letters on our sign wasn’t lit up. We 
quickly got that fixed! Wondering what it spelled instead? Be sure to 
ask Gil.

5. How is Progress Ridge TownSquare working out for you? Are 
you getting to know your fellow merchants? 

Really well! We originally anticipated to lose 50% of our clientele 
but since moving we only lost 10%-15%. Turns out most of our 
clients lived the same distance away or closer. We love our neighbor 
businesses, we are clients of theirs and some are our clients now. 
We love recommending our clients to our neighbors and receiving 
referrals from them as well.

6. If you›re visiting Progress Ridge TownSquare on your day off, 
which eateries and businesses do you like to frequent? 

Depends on the time day, during lunch I’ve tried them all. If I’m 
coming on a date with my wife its usually pizza and a movie, or 
maybe froyo after the movie.

7. Are any two days the same in the hair styling industry? 
Only if you let it. We try and travel to classes and keep our pulse on 

the latest trends in hair to stay relevant. Our advanced education in 
the hair industry is something we pride ourselves on. 

8. At the end of the day, what experience do you want to give each 
customer at Avenue Hair? 

Above all quality service - from someone wanting a quality product 
to someone wanting a new look. Quality is always our goal.
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For leasing information,
please contact:
Shana Alles - Director of Leasing
(503) 245-1976

Restaurant  •  Retail  •  Offi ce  •  Medical
Great Space Still Available!
Restaurant  •  Retail  •  Offi ce  •  Medical
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Great Space Still Available!
Restaurant  •  Retail  •  Offi ce  •  Medical

BUILDING A/K
RETAILERS:

New Seasons 
Market 

Ace Hardware

BUILDING B
RETAILERS:

Umpqua Bank

Diva Nail & Spa

AIM Mail Center

Perfect Look

When the Shoe 
Fits

BUILDING C
RETAILERS:

Rivermark 
Community Credit 
Union

Brow Betty

The Barbers 

Subway

BUILDING D 
RETAILERS:

T-Mobile

Frangipani Thai

Pho Nam 
Vietnamese & 
Asian Cuisine 

GNC

BUILDING F
RETAILERS:

A Flair for Gifts 
and Home

Ziba Salon

Ava Roasteria

Nikki Sushi and 
Steak

BUILDING G RETAILERS:

Cinetopia

The Ridge Woodfired Pizza 
and Pub

Play Boutique

Piccolo Mondo Toys

Posh Baby

Rocket Fizz

Beaverton Eye Health

Progress Ridge TownSquare    |    SW Barrows Road and SW Horizon Blvd., Beaverton, OR 97007    |    Between Bull Mountain and Murray Hill

Where we are!
BUILDING H/J RETAILERS:

Menchie’s Frozen 
Yogurt 

Celebrity Tan

Sweet Siren

Gentle Dental

Kumon

Banfield Pet

New Image Laser Hair 
Removal

Go Healthy Urgent Care

The Oilerie

Parklane Mattresses

Xtend Barre

Ankle and Foot  
Centers of Oregon

Petco Unleashed

Avenue Salon Spa

New Vision Dance Ctr.

BUILDING E
RETAILERS:

The Growlerie

La Provence 
Boulangerie
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www.beavertonvalleytimes.com

THURSDAY, MARCH 19, 2015   •   AN EDITION OF TIMES NEWSPAPERS   •   VOLUME 93, NO. 12   •   75 CENTS

No, the 50-year-old Raleigh 

Hills resident doesn’t have R2-D2 

for a doctor, but he can credit the 

latest robotic surgery technology 

making his recovery from 

latively

ry” now, he said.

When Perry was on the oper-

ating table, Dr. Amanda McClure 

was 5 feet away at the controls of 

a da Vinci Xi, the fourth genera-

tion of a robotic surgery technol-

t St Vincent has used for 

Surgeons deploy robots 

to battle human diseases

Providence St. 

Vincent Medical 

SUBMITTED PHOTO

Eight students affi liated with Beaverton’s Village Home Education Resource Center 

qualifi ed for the 2015 National High School Mock Trial Competition.

By ERIC APALATEGUI

The Times

Home-schooled students who 

take classes through a Beaverton 

program out-dueled students from 

some of the biggest high schools in 

the area for the right to represent 

Oregon at the 2015 National High 

School Mock Trial Competition.

In the fi nals of a state mock trial 

competition on Saturday, students af-

fi liated with Village Home Education 

Resource Center ousted West Linn 

High School, the 2014 state champion.

The eight-member Village Home 

team now advances to the national 

competition May 14-16 in Raleigh, 

N.C.
“It’s incredible just to think about 

how much work we put into it,” said 

junior Julia Mueller, 17. “We’re all 

still in shock.”

Village Home has just over 100 stu-

dents in high school grades. The pro-

gram, with headquarters and a cam-

pus on Southwest Watson Avenue, is 

not a school itself but offers a variety 

of classes intended to provide a well-

rounded education for home-schooled 

students, said director Lori Walker.

Many of the mock trial teams were 

from large schools or programs that 

had been competing in mock trials for 

much longer than Village Home, 

which started entering about five 

years ago, Walker said.

“Everyone is so proud of them,” 

Home-schoolers win state’s mock trial contest

Students at Beaverton’s 

Village Home Education 

Resource Center top teams 

from large high schools

See TRIAL / Page 9

DOWNTOWN 

TO RISE FROM 

OLD WESTGATE 

THEATER

By ERIC APALATEGUI

The Times

This week, the downtown 

of Beaverton’s present could 

take a big step toward the fu-

ture.
City planners on Friday will 

release a request for qualifi ca-

tions as they try to fi nd a com-

pany with the chops to turn the 

leveled Westgate Theater site 

into a core at the heart of the 

slowly emerging Creekside 

District.
Beaverton leaders believe 

that one big piece of city-

owned land — nearly four 

acres — has the power to help 

jumpstart more investment 

throughout the triangular ar-

ea, with Southwest Canyon 

Road at its base and Cedar 

Hills and Hall boulevards form-

ing its sides.

In fact, Cadence Moylan’s 

speech takes on a noticeably 

rapid cadence when the Bea-

verton Development Division 

manager talks excitedly about 

the transformation she envi-

sions for the well-worn blocks 

she sees looking south from 

the fourth fl oor of The Beaver-

ton Building.

“Westgate is at the heart of 

the Creekside District. We’re 

relying heavily on that devel-

Beaverton leaders will release Request for 

Qualifi cations to land a developer for key spot

By ERIC APALATEGUI

The Times

Beaverton’s Old Town is 

about to become a lot newer. 

And taller.

Two apartment complexes al-

ready are under construction in 

one of the city’s oldest neighbor-

hoods, and two more are sched-

uled to break ground in the com-

ing months. A residential care 

facility with 100 or more rooms 

Four multi-story 

apartment projects 

and a senior care 

facility will bring 

hundreds of new 

residents

Old Town 
getting newer

will follow soon after.

In all, developers are spending 

well over $60 million in the neigh-

borhood south of Farmington 

Road between Beaverton High 

School on the west, Southwest 

Lombard Avenue on the east and 

Southwest Fifth Street on the 

south.
Today, the neighborhood in-

cludes some of the city’s most 

See WESTGATE / Page 8

See OLD TOWN / Page 8

Starting Friday, 

developers will begin 

dreaming up the future 

of the former Westgate 

Theater site, which will 

be redeveloped into a 

key piece of Beaverton’s 

new downtown.
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Championship effort

Jesuit nearly takes down West Linn

 — See SPORTS, A12

Art history
Elton Bennett’s silkscreens

on display in Aloha

— See LIVING HERE, B1
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When Perry was on the oper-

ating table, Dr. Amanda McClure 

was 5 feet away at the controls of 

a da Vinci Xi, the fourth genera-

tion of a robotic surgery technol-

t St Vincent has used for 
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developers will begin 

dreaming up the future 

of the former Westgate 

Theater site, which will 

be redeveloped into a 

key piece of Beaverton’s 

new downtown.
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Spring showers
Bowmen’s lead in opener 

washed away
— See SPORTS, A12Art history

Elton Bennett’s silkscreens

on display in Aloha

— See LIVING HERE, B1

TheTimesTIGARD  |  TUALATIN  |  SHERWOOD

By GEOFF PURSINGER

The Times

The Oregon House of Rep-

resentatives will vote on 

whether to give Tigard its 

own ZIP code. 

In January, Margaret Doherty, 

who represents Tigard in the Or-

egon House of Representatives, 

introduced House Joint Memo-

rial 1, which asks Congress to 

change the designation for ZIP 

codes 97223 and 97224 from 

“Portland” to 

“Tigard.”
The memori-

al made its way 

through the 

House Commit-

tee on Rules on 

Monday, but 

needs approval 

from both the 

state House 

and Senate to become law. 

Tigard is currently split be-

tween the 97223 and 97224 ZIP 

codes, but those ZIP codes are 

technically designated as 

“Portland,” which sometimes 

causes trouble for Tigard resi-

dents, Doherty said. 

“This can be a very confus-

ing situation for my constitu-

ents when ordering goods over 

the phone,” Doherty said in a 

release. “They often fi nd them-

selves explaining to salespeo-

ple that they don’t live in Port-

land. Local small businesses 

complain that it’s hard for peo-

ple to look up their addresses. 

Even Tigard High School comes 

up as being in Portland.”

Tigard’s Post Offi ce is con-

sidered a substation under 

Portland’s Main Post Offi ce. Ti-

gard doesn’t have its own post-

master — that would cost a lot 

of money, Doherty said — and 

suburban community address-

es are part of the Portland Post 

Offi ce’s “rural” routes.

ZIP code changes require fed-

eral approval. The joint memo-

rial would urge the U.S. Post-

master General and the Postal 

Service Board of Governors to 

recognize 97223 and 97224 as “Ti-

gard” rather than “Portland.” 

It may not seem like major 

legislation, but it’s an issue that 

Tigard residents have struggled 

with for decades, Doherty said. 

Having the ZIP code labeled 

as Portland is misleading, she 

said, and “is at odds with public 

perception and local govern-

ment organizational structure 

in Tigard and the Portland met-

ropolitan area.”

It’s an issue Doherty has 

tried to address before. 

For years, Doherty said she 

worked with postal offi cials to 

get it changed, and when that 

didn’t happen, she decided to 

bring it to Salem.

Doherty, a democrat, has 

represented House Dist. 35 

since 2009.
No date has been set yet for 

the House vote.

House to vote on Tigard ZIP code

DOHERTY

By GEOFF PURSINGER

The Times

The clock is ticking for Ti-

gard and Tualatin to make 

up their minds about how to 

deal with marijuana facili-

ties opening in their towns. 

Tigard and Tualatin — like 

several Washington County 

cities — banned marijuana fa-

cilities from opening last year 

while leaders worked to put 

regulations in place to handle 

the expected influx of busi-

nesses.
But while both cities’ bans 

on marijuana facilities are 

scheduled to expire in a few 

weeks, the two cities are tak-

ing wildly different approach-

es to how they plan to deal 

with the formerly illegal oper-

ations.
The cities’ moratoriums on 

marijuana dispensaries both 

end May 1. At that time, the cit-

ies can begin accepting appli-

cations from business owners 

hoping to set up shop within 

their borders. 

Cities cannot ban dispensa-

ries outright, but  are allowed 

to make “reasonable” regula-

tions on businesses, though 

Measure 91 — which made rec-

reational marijuana use legal 

in the state starting in July — 

does not say what counts as a 

reasonable restriction.

That’s the question in Tuala-

tin, where city councilors have 

said marijuana facilities will 

be sited only in manufacturing 

areas and can’t be located 

within 3,000 feet of any resi-

dential areas, schools, parks or 

t l o be no

 Tigard, Tualatin 

take opposing 
views on pot 
regulation

A tale of 
two cities

By CAITLIN FELDMAN

The Times

G
raham Oelke didn’t think 

he’d win his school’s free 

throw competition. He 

didn’t think he’d win the 

city competition, either. And 

he defi nitely didn’t think 

he’d win district. But he most certain-

ly didn’t expect to at win at regionals. 

But he did. He won them all. 

Graham, a 13-year-old St. Anthony 

th grader is now a par-

Memorial Basketball Hall of Fame. 

Sponsored by the Sherwood Robin 

Hood Elks Lodge, he’s their fi rst par-

ticipant to make it. Ever. But talking to 

Graham, you’d have no 

idea how big this is.

“There were a lot of 

good shooters there,” 

he said of the March 

Regional competition. 

A lot of good shooters, 

and in his 12/13 boys 

age bracket — where 

he competed against 

b s from Idaho, Alaska and Wash-

f 25 free

in the Hall of Fame. 

Regionals and the other competition 

rounds are divided into age brackets of 

8/9, 10/11 and 12/13, each separated into 

boys and girls divisons. At re-

gionals, four participants from 

each division shot, with each 

taking turns shooting 10 free 

throws in a row before going 

back through the lineup and 

shooting 15 more. And it’s not 

as if there wasn’t pressure. 

“This is a competition 

where there’s total silence in 

the gym,” said Debi Whitmore, Sher-

wood Chairman for the Elks National 

Shoot “If you make 

Just as Graham is nonchalant about 

his winning, however, he’s nonchalant 

about the whole experience. What it all 

came down to, he said, was that he 

never really thought he was going to 

win. When asked if he thought he’d 

make it this far, his response was a 

scoff and a smile. 

It all started in P.E. class at school, 

when his teacher, Julie Sieg, an-

nounced that they’d be shooting free 

throws that day, and that the winner 

would get to go on to another round of 

competition. But this wasn’t Sieg’s fi rst 

go-round with the competition — she 

has had her students participate in 

Hoop Shoot for 26 years. 

 Tigard’s 13-year-old Graham Oelke heads to Massachusetts next month 

after winning regionals for the Elks National Hoop Shoot competition

TIMES PHOTO: JAIME VALDEZ

Graham Oelke, 13, a seventh-grader at St. Anthony Catholic School, takes a shot at his Tigard home. Oelke will compete in the Hoop Shoot National Finals in Springfi eld, Mass., in April.

on repeatThe perfect shot 

TO FOLLOW

You can follow Graham 

Oelke’s progress online 

at elks.org/hoopshoot 

or through Twitter using 

#HoopShoot 
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Most people think they know 
what’s happening in their neigh-
borhood only to be surprised that 
something happened weeks or months ago and they missed it.

That’s where The Beaverton Valley Times and The Times 
come in.

Every week we produce 
Beaverton and Tigard’s 
best source for local news 
and advertising about your 
town, your neighborhood, 
your friends and probably 
your family.

Whether your interest is 
news, opinions, schools, 
entertainment or sports 
– we have it all neatly put 
together in one great and 
powerful newspaper that we 
deliver to your home every 
Thursday in the mail.

Best of all you can get this 
great newspaper delivered 
to your home for only $10 a 
year (actually FREE when 
you redeem the coupon 
below).

So subscribe today to make sure you really do know what’s 
happening in your community.  You’ll be glad you did and you 
will be surprised to learn how much is really happening in 
Beaverton and Tigard every week.

Are you
in the 
know about 
Beaverton
and
Tigard ?

Tigard News Tigard Sports
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CLOCKWISE FROM TOP LEFT: Sunset’s Varsha Prakash, Aloha’s Austin Christopher, Southridge’s Aiden Tariku, and Westview seniors get ready to graduate.

Jesuit High 
School’s 
Madeline 
Cook walks to 
her seat after 
receiving her 
diploma.
TIMES PHOTO: 
ADAM WICKHAM

CLASS of 2015
Graduating

Education
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Opinion

M
any Oregonians will be thinking and talk-
ing about the future of print journalism 
this week.

On Tuesday, the state’s largest and oldest 
newspaper stopped its daily delivery to homes. As of 
this week, subscribers to The Oregonian will receive a 
delivered newspaper on Wednesday, Friday and Sun-
day — along with what’s been dubbed “a bonus edi-
tion” on Saturdays. (The Monday, Tuesday and Thurs-
day editions will be available only at newsstands.)

When Oregonian Publisher N. Christian Anderson 
III announced the change in June, he sent a clear mes-
sage to readers that Portland’s 162-year-old daily 

would follow in the cookie-
cutter path already being 
taken by other daily papers 
owned by New York-based 

Advance Publications. This change in delivery follows 
months — years, really — of cost cutting at The Ore-
gonian that included shedding dozens upon dozens of 
veteran journalists in Portland, suburban bureaus and 
the Hillsboro Argus, which also is owned by Advance 
Publications. It is a model Advance is rolling out 
across the country, and as such, it demonstrates the 
two divergent approaches being taken by the two larg-
est news-gathering organizations in the Portland area.

The approach embraced by Advance includes a will-
ingness to make dramatic changes in the delivery of 
news, regardless of how a community might feel about 
it. The second path, one the Pamplin Media Group will 
follow, is defined by local news, local ownership and 

local decision-making. Our company is 
owned by longtime Oregon resident 
Robert B. Pamplin Jr., who leaves it up 
to managers at each of the 25 newspa-
pers within our group to make their 
own decisions about how to best serve 
their communities.

While they are under one umbrella, 
the newspapers within the Pamplin Me-
dia Group have their own distinct tradi-
tions and relationships with individual 
communities. They range in age from 
132 years in the case of the Prineville 
Central Oregonian and 127 years for the 
Forest Grove News-Times to just one 
year for the upstart Hillsboro Tribune. 
The Times newspaper you are reading 
right now has been serving this commu-
nity for 58 years.

The distinct competitive advantage 
for all of the Pamplin newspapers is that 
our 80 newsroom employees concen-
trate exclusively on local news. Plus, 
our sales representatives understand 
the unique needs of the markets in 

which they work.
That advantage has been noted by national inves-

tors and industry observers who’ve been saying for 
several years that local, community newspapers — as 
opposed to metro dailies — are in the best position to 
thrive in the digital era. 

It also explains why a company such as Advance has 
started up its own local newspapers in Forest Grove 
and Beaverton: It wants to copy our success.

We’re flattered, but need to make a distinction. 
The ongoing success of our newspapers can be seen 

in what we produce each and every week. We publish 
more local news and local advertising than any other 
media in Oregon — and that includes The Oregonian. 
A count of original local stories in our collective news-
papers comes in at more than 1,000 per week, while 
our ad count, not including classified advertising, ex-
ceeds 1,300 per week.

Stated simply, we have broader and deeper commu-
nity-based information than anyone else, which is why 
we have full confidence that our newspapers will be 
successful for decades to come.

We also have confidence in something else: the abili-
ty of our newspaper managers and employees to listen 
to their readers and advertisers and make smart 
choices in coming years about how best to serve each 
community where we do business. 

For most of our employees, this town is more than a 
stop on the journalistic career ladder or a place to 
leave before the afternoon rush hour kicks in. It’s our 
home.

Sure, the Pamplin Media Group will change with the 
times, and it will help fill a news void left by a dimin-
ished Oregonian. The decisions we make, however, 
will be determined locally — not by a parent company 
in a faraway place — and they will be fully informed 
by the interactions we have in our communities each 
and every day.

We’re on a 
different path 
than Oregonian

OUROPINION

W
e know there are two kinds of 
people in the world — on this 
we all can agree. Where we 
get into trouble is when we try 

to decide what those two kinds of people 
are.

To the other person who lives at our 
house (TOPWLAOH), the world consists of 
men and women. Women, of course, are 
good; men are bad.

Everyone, it turns out, has 
his or her own take on this.

To a member of the clergy, 
there are the ones who proba-
bly will go to heaven and the 
ones who won’t.

The police world sees those 
who obey laws and those who 
don’t.

Children tend to divide the 
world into kids and, you 
know, the ancient ones who 
cause all their problems.

Social workers probably 
can’t help but see rich people 
and poor people.

Of course, what I notice when I look 
around me is this one group over here — 
let’s call them the stupid people. And over 
there, on the other side, are the non-stupid 
people.

This is often my comeback when TOPW-
LAOH starts in on men.

She will glare at me following a story 
on the news about a serial rapist or a sui-
cide bomber and ask, “How does it feel to 
be a man?”

Or, she may hear about some evil dictator 
in a Third World country who has executed 
a whole village of his own countrymen and 
announce, “That never would have hap-
pened if a woman were running that coun-
try.”

And that’s when I chime in with my ob-
servation that maybe it isn’t a matter of men 
and women, but good and evil, right and 

wrong — or stupid and non-
stupid.

“Typical reaction — for a 
man,” she’ll almost certainly 
reply.

One of my favorite T-
shirts, which I bought at the 
Tigard Value Village (on a 
half-price color tag, I might 
add) bears this message: 
“Never underestimate the 
power of stupid people in 
large groups.”

What’s really hilarious to 
me is that everybody likes it 
— stupid and non-stupid alike.

“I like your T-shirt,” a slack-jawed yo-
kel will say pausing from cleaning his fin-
gernails with a Bowie knife, then break-
ing into one of those combination chuck-
le-snort eruptions from down deep.

As I have admitted before, I don’t con-
sider myself especially smart. I do indeed 
tend to bounce back and forth from the 
ranks of the stupid to the non-stupid, 
sometimes several times a day.

I do realize, though, that there is a 
small (very small), third group that con-

sists of the really, really smart. I know 
this group exists because the evidence is 
all around us. These are the people who 
gave us television, open-heart surgery, 
rockets to the moon, etc.

Nobody I know could build a rocket ca-
pable of traveling into space and return-
ing safely to earth — or even a working 
toaster, for that matter.

Myself, I’m doing pretty well just to 
make myself a sandwich.

As this is being written, there are three 
days left before Congress drives the coun-
try off a cliff — all over that line that was 
drawn in the sand over the Affordable 
Health Care Act.

This is where we all say, in unison, that 
the reason for this insane behavior on the 
part of our leaders is because there are 
two kinds of people in Congress.

There are Democrats and Republicans.
There are men and women.
There may be good people and bad peo-

ple, although I doubt that’s especially per-
tinent to this case.

And there are stupid and non-stupid.
Yes, even in Congress.
Maybe, just maybe, there’s a T-shirt out 

there that covers this, too.

A former editor for several Oregon newspapers, 
including the Woodburn Independent, Lake Os-
wego Review, Beaverton Valley Times and The 
Times, Mikel Kelly now works on the central de-
sign desk for Community Newspapers and the 
Portland Tribune and contributes an occasional 
column.

There are two kinds of people — 
in the world and in Congress

MikelKelly
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The Times editorial views
Editorials are written by President and Publisher Mark Garber 

(503-546-9853; mgarber@commnewspapers.com), Editor 
Christina Lent (503-546-0735; clent@commnewspapers.com) 
and other Pamplin Media Group editors.

The distinct 
competitive 
advantage 
for all of 
the Pamplin 
newspapers 
is that  
our 80 
newsroom 
employees 
concentrate 
exclusively 
on local 
news.

T
oday, the group Pro-
tect Oregon Driver Li-
censes will present 
tens of thousands of 

voters’ signatures to the Sec-
retary of State’s office. What 
those signatures will do: as-
sure a place on next year’s bal-
lot for a referendum measure 
to repeal the recently passed 
state law granting “driver 
cards” to illegal immigrants.

Among the referendum’s ob-
jectives is to deny illegal immi-
grants a means by which they 
can take and keep jobs from 
working-class Oregonians. But 
one of the referendum’s chief 
foes is those Oregonians’ reput-
ed champion — the state branch 
of the AFL-CIO. In a recent 
soapbox, branch president Tom 
Chamberlain pledged his federa-
tion to “fight against” the refer-
endum (“Washington County 
workers face many challenges,” 
Sept. 12 edition).

To understand the irony of 
this, let’s examine how illegal 
immigrants impact Oregon 
workers.

In August, reported the Ore-
gon Employment Department, 
more than 150,000 Oregonians 
were unemployed. A reason for 
that: according to this year’s es-
timate of the Federation for 

American Immigration Reform, 
some 120,000 illegal immigrants 
hold Oregon jobs.

These jobs are largely in 
fields like food services, con-
struction and building mainte-
nance/groundskeeping — fields 
in which, the Pew Hispanic Cen-
ter reports, illegal immigrants 
recently have comprised 12 per-
cent, 17 percent and 19 percent 
of the workforces. Though la-
bor-intensive, they are jobs 
that can and do provide valu-
able work experience, decent 
livings and upward mobility to 
young, minority and many 
other Oregonians. Why, then, 
does the AFL-CIO want to pro-
tect driving privileges for ille-
gal immigrants — privileges 
that would better enable them 
to take these jobs from our 
own people?

Many working Oregonians 
are parents of teenagers. For 
years, Oregon teens routinely 
held part-time and summer 
employment — positions that 
gave them the entry-level 
work experience that Reese 
Lord of the WorkSystems 
teen-placement program has 

called “the foundation for a 
family-wage job.”

But “in the past 10 years,” 
reported the Portland Tribune 
in July, “summer youth em-
ployment dropped from 46 per-
cent to 7 percent.” A large part 
of the reason? Over that same 
period, FAIR and other sourc-
es estimate, Oregon’s illegal-
immigrant population roughly 
doubled — and, writes the 
Center for Immigration Stud-
ies’ Steven A. Camarota, “im-
migrants and teenagers often 
do the same kind of work.” By 
fighting to protect illegal-im-
migrant driver cards, the AFL-
CIO will harm Oregon teens’ 
chances to find work in their 
own state.

Last, consider illegal-immi-
grant jobholders’ impact on 
the wages of low-skilled, low-
income Americans — an im-
pact that has been recognized 
and documented for decades. 
In a seminal 2004 study, Har-
vard professor George Borjas 
estimated that “between 1980 
and 2000, immigration reduced 
the average annual earnings 
of... natives without a high-
school education... by 7.4 per-
cent” — and that half or more 
of that reduction was due to 
competition with illegal immi-

grants.  More recently, write 
FAIR’s Eric A. Ruark and Mat-
thew Graham, even the liberal 
Center for American Progress 
has admitted that “reducing 
the illegal-alien population in 
the United States by one-third 
would raise the income of un-
skilled workers by $400 a 
year.” Driver cards would en-
able illegal immigrants to 
reach jobs in our state more 
easily — and to continue their 
depressive impact on Orego-
nians’ wages.

In fighting the referendum 
effort to repeal driver cards, 
the AFL-CIO betrays its re-
sponsibility to the working-
class Oregonians it purports 
to represent — and to add in-
sult to injury, does so with 
union members’ dues money. 
AFL-CIO members and other 
Oregonians should contact Mr. 
Chamberlain and voice their 
displeasure — and tell him that 
next year, they will vote to re-
peal driver cards for illegal im-
migrants.

Richard F. LaMountain is vice 
president of Oregonians for Immi-
gration Reform and a chief peti-
tioner of the referendum effort to 
repeal illegal-immigrant driver 
cards. He lives in Cedar Mill. 

Support of immigrant driver cards 
will harm working Oregonians
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By MARK MILLER

The Times

Results released on Sept. 17 

for the Smarter Balanced As-

sessment taken across Ore-

gon last school year show that 

the Tigard-Tualatin School 

District performed better 

than the statewide average, 

but a couple of its elementary 

schools came in below par.

Overall, 64.4 percent of Ti-

gard-Tualatin students re-

ceived a passing Level 3 or 

Level 4 score in language arts, 

well above the 54.1 percent 

state average. In mathematics, 

the margin was even larger, 

with 53.3 percent of Tigard-

Tualatin students at Level 3 or 

Level 4, versus 40.8 percent 

statewide. And 70.9 percent of 

Tigard-Tualatin students met 

or exceeded the benchmark in 

science, better than the 63.5 

percent state average.

“Tigard-Tualatin student de-

mographics closely mirror the 

state’s,” Susan Stark Haydon, a 

district spokeswoman, noted in 

an emailed statement. “Yet, at 

nearly every grade level — in 

English Language Arts, Math 

and Science — Tigard-Tuala-

tin’s total student group sub-

stantially outperformed their 

peers across Oregon.”

However, schools within the 

district showed disparities, and 

there was an overall pattern of 

students identifying as Hispan-

ic or Latino not scoring as well  Bridgeport and 
Metzger elementary 

schools have worst 
results; Rider, TuHS 

come in strong

Tigard-Tualatin outperforms state on testing

See TESTING / Page A8

Three Rivers thriller
Sherwood tips Tigard in wild one

— See SPORTS, A12Light side of noir
‘Adrift in Macao’ sends up

1940s fi lm noir fl icks
— See LIVING HERE B1
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By GEOFF PURSINGER

The Times

A Tigard resident has fi led a complaint 

with the Oregon secretary of state’s of-

fi ce, alleging that the campaign to bring a 

YMCA community center to Tigard may 

have violated state elections law. 

Vince Arditi, a former em-

ployee with Portland Parks 

and Recreation, filed the 
ll

 Campaign has not 

disclosed where its money is 

coming from, calls lack of 

transparency a ‘clerical error’

Complaint 
alleges 
problems 
with YMCA 
campaign
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Tigard Steve Buscemi
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Still unbeaten
Jesuit rolls past Sunset,
improves record to 3-0

— See SPORTS, A10

Light side of noir
‘Adrift in Macao’ sends up
1940s fi lm noir fl icks

— See LIVING HERE, B1

Investigators help 
nail out-of-state 
crews ripping off 
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