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Gramor Development President Barry Cain 
announced two major projects.  
 
 
 
 
By Wendy Culverwell  

rom the outside, it looks as if Gramor Development is racing to build retail centers. 

The Tualatin company said Wednesday that it will develop a new $30 million retail center 
in Beaverton’s Cedar Mill neighborhood. Last week, it announced plans for a $50 million retail 
project in Sherwood. 

Yet both projects, and others in Gramor’s pipeline, took years to bring to fruition. 

Gramor President Barry Cain began studying the Cedar Mill market with residential developer 
Polygon Northwest more than 20 years ago. It spent seven years planning the Sherwood project. 

“Things take a long time,” said Cain, who cites his familiarity with the market going back 
decades. “Any developer that just wants to move here and get involved in retail would be crazy.” 

Gramor has been perhaps the region’s most active developer the past few years. Noteworthy 
projects include: 

• It was the lead developer on the Progress Ridge TownSquare development on the Beaverton-
Tigard border. The $100 million project opened in late 2011. 

• The company developed Wilsonville Old Town Square, a $70 million project. 

• It was the lead developer on Lacamas Crossing, a $40 million project in east Vancouver 
anchored by a Costco. 

New projects 
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Gramor Development 
Headquarters: Tualatin 
Leadership: Barry Cain 
Recent projects: Fisher’s Landing Marketplace, Kruse 
Village, Lacamas Crossing, Murray Scholls Town 
Center, Progress Ridge TownSquare, Sherwood Town 
Center, Timberland Town Center, Wilsonville Old Town 
Square, The Waterfront. 
Revenue (estimated): $8.1 million 
Employees: 16 
Website: gramor.com 
Fast Fact 
New & Neville Real Estate Services is the leasing agent 
for Timberland, which is designed by LRS Architects. 
 

Gramor developments span a range of demographics. Previous company projects have been 
anchored by Costco, New Seasons and Fred Meyer. The Cedar Mill development will be 
anchored by upscale Eugene-based grocer Market of Choice. Wal-Mart will anchor the 
Sherwood project. 

Gramor expects to break ground in August on the $30 million Timberland Town Center at 
Northwest Cornell and 118th Avenue in Beaverton’s Cedar Mill neighborhood. 

The area caters to major employers in downtown Portland, Beaverton and the Sunset Corridor. 
Polygon has constructed 750 homes and is building another 350 apartments on the site known as 
the Teufel Nursery property. 

Timberland Town Center will be the commercial center for an area with an average household 
income of $93,300. The project is part of the Sunset Corridor’s 5.2 million-square-foot retail 
market. 

The fast-growing residential and business center has the lowest retail vacancy rate in the region 
— about 5.9 percent at the end of 2012, according to NAI Norris, Beggs & Simpson. 

The numbers impressed Market of Choice President Rick Wright. 

“They came to us with a demographic they felt was suited to our concept. We studied it several 
years and we’re pretty excited about it,” he said. 

Future plans 

Looking ahead, Gramor is busy advancing projects in Lake Oswego and Vancouver. 

In Lake Oswego, it is working with the city on designs for Kruse Village, a high-end retail center 
that will cater to Kruse Way Corporate Park, a Class A suburban office park. 

In Vancouver, it is recruiting tenants and raising money to spark The Waterfront, its ambitious 
32-acre effort to reconnect an old mill site to downtown. Construction could begin by next year. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 


