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It’s all about the taste
Stein Distillery opens its second Portland area store
at Progress Ridge TownSquare – See Page 3
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Find everything for your newborn at Posh
Baby in Progress Ridge
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Rivermark Community Credit gains a new look
but continues same emphasis on service, quality
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Find your favorite Progress Ridge retailers
with our handy shopping guide map
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Progress Ridge
TownSquare

Easy to find
We are nestled between the affluent neighborhoods of
Bull Mountain and Murray Hill, straddling the city
line between Tigard and Beaverton.
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This 200,000 square foot TownSquare is anchored
by New Seasons Market, one of the finest specialty
grocers in the business, and Cinetopia,
a state-of-the-art
Luxury Theater.
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From grain to grass

Stein Distillery is all about being local
By SCOTT KEITH
Photography by ADAM WICKHAM

O

regon may be known as “Beervana,” but one local company is
working to make a name for itself
in the world of craft spirits with an
impressive line of Oregon-made products.
Stein Distillery opened recently at Progress Ridge TownSquare. It’s the second location for the company, with a grand opening
slated for late January.
Co-owner Heather Stein said the company
is all about getting their
grain to your glass.
Part of the
“We grow all the grain
charm of Stein
that is used in production
Distillery is
in our distilling facility in
the sipping
Joseph,” Stein said.
table, where
The family’s farm is loyou can
cated in Wallowa County,
sample
about six hours from Beaproducts.
verton.
Stein, who owns the
business with her husband, Austin, said she
wanted a similar store front in the greater
Portland area after years in Eastern Oregon.
“We chose Progress Ridge TownSquare
due to the feel and the entertainment value
of this area,” she said. “Now we have our
second location, where you can come in and
taste all of our products, as well as purchase
the bottled product.”
Stein Distillery offers a great range of
products, including vodka, rum, cordials
and whiskeys.
“Our biggest seller is our whiskeys,” she
said. “We age them two years or five years.
We also have some that we’re keeping in the
barrels at the distillery in Joseph for 10, 15,
20 years.”
Stein Distillery offers a rye whiskey, bourbon whiskey and a blended whiskey.
“Our blended whiskey is kind of unique,”
Stein added. “What we actually do is we age
the grain barrels each two years, and then
blend them together.”
It’s a hands on process at Stein Distillery,

Steinshine bottles on display at Stein Distillery.

Tasting Room Manager Jonathan Sanchez pours a bourbon.
she said. Literally.
“Our hands touch every part of the process,” Stein said. “We truly are handcrafted,
whether we’re growing the grain, doing the
fermenting, distilling, bottling, or labeling.
It’s all done by the family.”
Cordials, which were very popular during
the holidays, are made from fresh, Oregon
berries, whether, according to Stein, they’re
Willamette Valley berries or coastal huckleberries.
Part of the charm of Stein Distillery is
the sipping table, where you can sample
products. The company has an assortment
of flights where you can try out whiskey,
vodka, rum or cordials. They offer recommended groupings of spirits, or you can create your own flight.
At Stein Distillery, if you have a question,

staff will help.
“We’ll educate you on each of the products,” Stein said. “We want to get to know
the consumer, we want the consumer to get
to know us. We want to build those relationships.”

A few facts about
Stein Distillery
n Family owned and operated
n Stein grows, harvests and grinds their
own grain (rye, wheat, barley) for their
distilling process.
n Stein has been distilling since 2009, in
Joseph. It is the first distillery in Eastern
Oregon.
n Stein Progress Ridge Tasting Room
will have its Grand Opening Open House
Saturday, January 30, from 4-8 p.m. Tast-

Recipe of the Month!

Try Before You Buy

YOUR CHOICE FIND YOUR PERFECT COLOR

1

99
Pt.

1/2 cup chopped walnuts
1/3 cup plus 2 tablespoons Oilerie- Orange extra-virgin olive oil
1 small shallot, diced
1 cup farro, rinsed (available at The Oilerie)
2 sprigs oregano
1 teaspoon kosher salt
Juice of 1 lemon
2 Tablespoons Oilerie Pomegranate Balsamic Vinegar
1 small bunch Tuscan kale, stemmed and finely shredded
1/2 cup dried cherries
1/2 English cucumber, peeled and cut into 1/4-inch pieces
2 ounces goat cheese

Directions: Put the walnuts in a small, heavy-bottomed skillet over low heat. Cook, stirring frequently, until lightly toasted
and fragrant, 8 to 10 minutes. Cool completely on a small
baking sheet.
Heat a medium saucepan over medium-high heat. Add
2 tablespoons of olive oil and the shallot and cook, stirring
often, until the shallots have softened and are fragrant, about
3 minutes. Add the farro and toast in the olive oil, stirring
often, for about 4 minutes. Reduce the heat to medium and
stir in 2 cups water, the oregano and 1/2 teaspoon salt. Bring
to a simmer and cook, stirring occasionally, until the farro is
cooked through and tender, about 25 minutes. Remove the
oregano sprigs, drain the farro, and set aside.
Whisk together the lemon juice, Pomegranate balsamic,
remaining 1/3 cup olive oil and remaining 1/2 teaspoon salt
in a large bowl. Add the warm farro and toss to coat. Add the
kale, cherries, cucumber and walnuts and toss to combine.
Crumble in the goat cheese, toss gently just to mix and serve.

Clark+Kensington® or Valspar®
Custom-Tinted Color Sample Pints
1509793, 1505015 Limit 4 total.
Color samples must be different colors.
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Your Locally Owned Hometown Store

Ingredients:

Bread Dipping Oil
Balsamic Sauces
Lentils | Beans
Stuffed Olives
Salts & Spices
Italian Olive Salad
Bruschetta Toppings
Rubs | Orzo Pasta | Rice
and so much more!

ings, Hors-d›oeuvre, door prizes. Open to
the public.
n Phone Stein Distillery at 503-352-4819, or
visit them online at steindistillery.com.

Color Samples

Farro and Kale Salad

Olive Oil Bar® Store

Glasses and spirits ready to be poured at Stein Distillery.
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49

Filtrete™ Micro Allergen
Furnace Air Filter

7-1/2 Qt. Latching
Storage Tote

Assorted sizes available. 48463 Free
item must be of equal or lesser value.

6165849
Other size latching
totes on sale.

SALE

999

SALE $5.99
$

32 Gal. Tote

-1
You
Pay

6299374

499

18 Gal. Black Tote
6250633 Limit 4 at this price.
18 Gal. Clear Tote, 6250617...
SALE $6.99, You Pay $5.99
After $1 Instant Savings.*
Limit 4 at this price.

SALE $5.99
$
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You
Pay

Ea.

Adapted from Giada DeLaurentis
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JANUARY FLAVORS
Orange EVOO & Pomegranate Balsamic Vinegar.
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Steel Shelving Unit
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1per bottle.

3per set.
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81995

Oilerie Beaverton

65 watt equivalent.
Lasts 22+ years.
Dimmable.
3494226

NO LIMIT
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BUY99
¢ Ea
at

NE
GET O

FREE

SALE

1999
LED
Candelabra
Bulb 4/Pk.

40 watt equivalent.
Dimmable. 3516424

Bird Suet, 11-1/4 Oz.
8294530, 8294548, 8294555, 8294563

EXPIRES 1/31/16
EXPIRE

547479.011416 PR

503-530-8074

1499

Premium
Quality LED
Reﬂector
Bulb 2/Pk.

Ace Wild Bird
Food, 20 Lb.

Mon-Sat 10-6 • Sun 12-5

12325 SW Horizon Blvd #29 • Beaverton, OR 97007
At Progress Ridge Town Square

34

99

TWO.
BU$Y 99
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Buy both and

save

You
Pay

72"H x 34"W x 14"D. 5396221
Limit 3 at this price.
Heavy-Duty Steel Shelving Unit with 800 Lb.
Per Shelf Capacity, 72”H x 48”W x 24”D,
5405832...$81.99, $69.99 After $12 Instant
Savings.* Limit 3 at this price.

$

NO LIMIT

SALE $17.99
$

SALE 39.99
$

save

299

Standard LED Bulb
40 and 60 watt equivalent.
Lasts 22+ years. Dimmable.
3514650, 3435153
Additional wattages also
on sale.

*Instant Savings amount available as mail-in savings for non-Ace Rewards members. Where applicable by law, tax is charged on the sale price before application of Instant Savings. Instant Savings or
mail-in savings available from 12/26/15 through 1/31/16. Must present Ace Rewards card to receive Instant Savings.
Ace stores are independently owned and operated; offers and/or Ace Rewards® beneﬁts are available only at participating stores. The prices in this advertisement are suggested by Ace Hardware
Corporation, Oak Brook, IL. Product selection/color, sale items, prices and quantities may vary by store. This advertisement may also contain clearance and closeout items and items at Ace everyday
low prices. Red Hot Buys listed in the advertisement will extend through the end of the month. Instant Savings or mail-in savings listed in this advertisement are valid from December 26, 2015,
through January 31, 2016. Cannot redeem Instant Savings and mail-in savings on same products. Some items may require assembly. Return and “rain check” policies vary by store; please see your
Ace store for details. Product selection and prices at acehardware.com vary from those in this advertisement. Ace is not responsible for printing or typographical errors. Prices are valid through
January 31, 2016, while supplies last.

Ace Hardware Progress Ridge
%(,$)G"K"6UffckgFX"GhY"%$% 6YUjYfhcb CF-+$$+�)$'+(+!$&--�kkk"UWYdfc[fYggf]X[Y"Wca
547480.011516 PR

Store Hours: Acb"²GUh" ,U"a"²,d"a" GibXUm -U"a"²*d"a"

33_130194_1215
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Toys to travel cribs:

Posh Baby in Progress Ridge
offers something for everyone

By SCOTT KEITH
Photography by JAIME VALDEZ

M

olly Kienzle knows
that the first time
you visit her shop, it
can be overwhelm-

ing.
“We understand that for firsttime shoppers (especially first-time
parents) big baby stores can be
very overwhelming,” she said. “We
really try to make everything as
simple as possible for our customers — there is a real intimate and
personal feel to the store.”
Kienzle is shift leader at Posh
Baby, at Progress Ridge TownSquare, a lifestyle
boutique
And if
offering modern,
supporting
eco-friendly and
locally made stylish products
products is
for children and
important
home.
to you, Posh
Here,
you’ll
Baby has that find children’s
toys,
covered, too clothes,
modern
furniture, strollers, car seats and more,
Kienzle said.
Posh Baby evaluates products
before offering them to the public,
Kienzle said.
“When evaluating products for
our stores, we try to keep a few
principle in mind,” Kienzle said.
“First, we believe that great design
should always go hand in hand with
functionality. Second, we believe
that you don’t have to sacrifice
great style for comfort or affordability. Third, we never forget that
childhood is a time of exploration,
learning, and just plain fun.
“We like to bring in as many
products that are organic and have
no off gassing of chemicals and toxins as we can,” Kienzle added. “We
look to make sure these products
have passed any tests and come
with the proper certification.”
And if supporting locally made
products is important to you, Posh
Baby has that covered, too, Kienzle
said.
“We carry a couple different
brands from Oregon. My personal
favorite is the Goumi Kids brand,”
Kienzle said. “They started designing products right here in Beaverton, and now their products are
some of our best sellers. We also

Sarah Beattie, a sales associate with Posh Baby, sits on the Monte Grano chair, one of many Monte chairs sold at Posh Baby.
carry Rain Baby Gear; they make
water proof stroller blankets that
are perfect for Oregon weather.”
As for products around the world,
the shop carries two brands from
Canada, Monte Design Chairs and
Clek car seats, as well as Stokke
which is based in Europe.
Posh Baby wants customers to
feel happy, Kienzle said.
“At the end of the day, we want
our customers to be happy and satisfied with our products and customer service,” she said. “To know
that they can come in whenever
they want, ask whatever questions
they have, and try out any of our
products. We are a family here at
Posh, and we want our customers
to feel part of that family.”

A few facts about
Posh Baby:

Goumihats and Goumijamms are sold at Posh Baby.

n Gift wrapping available,
n Free shipping on purchases of
$99 or more
n Call them at 503-747-3539 to set
up an appointment for registries
n Visit them online: poshbaby.com

“We carry a couple different brands
from Oregon. My personal favorite is
the Goumi Kids brand.”
– Molly Kienzle

Customers can visit Posh Baby to try out their many products including these Monte Chairs.

Happy New Year!
January: National

GREAT SPACE STILL AVAILABLE!

Glaucoma Awareness
Month

Restaurant • Retail • Office • Medical

SERVICES OFFERED AT BEAVERTON EYE HEALTH
■ Comprehensive vision and medical eye exams
Test, diagnose and medically treat eye conditions, including dry eyes, computer eye
strain syndrome,
Ocular infections and inflammations of any type, cataract, glaucoma, macular
degeneration, retinal
Diseases, diabetic eye disease, optic nerve pathology, cosmetic procedures, eyelash
enhancements.

■ Lasik/Cataract eye surgery co-management
■ Patients of all ages are welcome at Beaverton Eye Health

BEAVERT
N
Eye Health

www.beavertoneye.com • 503-350-2727
12345 SW Horizon Blvd., Ste 49, Beaverton
Progress Ridge TownSquare

Use your FSA for the medical and vision eye exams, glasses, sunglasses, and contact lenses.

540879.011416 PR

■ Ocular emergencies and eye diseases

For leasing information,
please contact:

Shana Alles - Director of Leasing
(503) 245-1976
527680.091715 PR
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Rivermark Credit gains a new look
A new look plus
the same great
service and quality
By SCOTT KEITH
Photography by JAIME VALDEZ

“We still have all the full services we had
before,” Bresee stressed. “As a member is
interacting with the teller kiosk and doing
their normal transactions, we have the rest
of the staff that is still available for our members to do loans, to do new accounts (plus
other services).”
The changes also mean customers can
enjoy longer branch hours, Bresee said. The
store is now open Monday through Friday
from 8 a.m. to 8 p.m., and Saturdays from 10
a.m. to 6 p.m.
Three privacy rooms give customers a
place where they can talk about sensitive
financial matters with bankers, Bresee said.
“It allows us to take those members into
a private room where they can have better,
longer discussions in private, without the
thought of being overheard by other people,”
Bresee said.
Bresee said members are embracing the
new look at the branch.
“It’s something that they’re having to

learn,” he said, noting Rivermark team members will be on hand to help out.
Bresee added, “It’s very easy to learn and
very efficient.”

etcetera
The new kiosks can perform a variety of
banking functions, including withdrawals,
deposits and cashier’s checks.
n Construction started around the first of
last August and concluded in December.
n The branch has a play area for kids, with
an interactive screen with games.
n The tech area has iPads and an android
screen.
n A large welcome screen has information
on branch services and introduces you to
Rivermark staff members.

Give Rivermark Community Credit Union
a call at 503-626-6600. Find them on the web
at rivermarkcu.org

Customers can use the meeting room at the newly remodeled Rivermark
Community Credit Union at Progress Ridge TownSquare.

“The changes also mean
customers can enjoy longer
branch hours.”
– Randy Bresee

Robyn Dueker, a bank teller at Rivermark Community Credit
Union, stands near the entrance of the newly remodeled
bank at Progress Ridge TownSquare.

GET
FIT
ADRENALINE 16

GLYCERIN 13

JUMPSTART YOUR NEW YEAR
WITH QUALITY PERFORMANCE
FOOTWEAR – THAT FITS

PREMIUM COMFORT FOOTWEAR

4 Convenient Locations:
Fisher’s Landing | 360-882-8962
Progress Ridge | 503-746-4609
Salmon Creek | 360-546-1929
Grand Central | 360-718-7015
WhenTheShoeFits.com

547478.011416 PR

SUPPORT YOUR LOCAL
PROGRESS RIDGE MERCHANTS!

FITNESS
S

I

f you’ve dropped by Rivermark Community Credit Union at Progress Ridge
TownSquare lately, you’ve probably noticed a few changes.
Gone are the teller counters and other
bank accoutrement. Instead, the sleek, hightech interior is complete with kiosks and a
message board welcoming both regulars and
newcomers. It’s a major change from the old
design, but one-on-one customer service is
still the goal, said Branch Manager Randy
Bresee.
“We’ve gone from a traditional branch

concept to what’s called a ‘member resource
center,’” he said. “It gives members, now, the
ability to interact, in a totally different way,
with the credit union.”
Bresee said the re-design is meant to make
the branch more accessible to its members
and to become more interactive.
“We have re-designed and taken out the
original teller counters that we had before,”
Bresee said. “We now have personal teller kiosks that are live kiosks. Members can interact with a live person, at our Creekside office
about a mile from here, to do their normal
daily teller-type transactions.”
The branch also offers a tech bar with
three different mobile devices, Bresee said.
“Rivermark is very big on putting the
branch in our members’ hands,” he said. “To
do that, we want to have the technology here
that teaches them how they can do mobile
deposits on their phones, or on their tables.”
The high tech redesign does not mean services will vanish, Bresee said.
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Who we are!

Come and
visit our local
merchants.

Here’s a list of some of the many fine merchants you’ll discover at Progress Ridge TownSquare.
Seasons Market was founded in 2000 by
three Pacific Northwest families. Locally
owned and operated, New Seasons is
known throughout the community for offering items from Northwest farmers, ranchers, fishers and specialty food producers.
Unique to the Progress Ridge TownSquare
store are an in-house bar (featuring wine
and beer) and The Seasonal Greens,
where they will make you a salad, exactly
to your liking. Each year, New Seasons
gives 10 percent of its after-tax profits to
more than 650 non profits and community
groups. www.newseasonsmarket.com.
Phone: 503-597-6777

ACE HARDWARE – Ace Hardware

stores, located throughout the United
States, are independently owned and
operated. Ace offers a wide selection of
hardware and fix-and-replace products.
Lawn and Garden supplies include: farm
supplies, lawn and garden tools, outdoor
lighting, sprayers and bird feeders. Ace
also offers paint supplies, home goods
and plumbing, electrical, auto supplies
and much more. www.acehardware.com.
Phone: 503-747-0299

PERFECT LOOK FAMILY HAIR
CARE – Perfect Look offers high quality

professional hair care services at easyto-manage prices. Cuts and styles are
available for adults, children and seniors.
Perfect Look offers a wide variety of
popular hair care products, including Paul
Mitchell, Joico, Nioxin, Biolage, Sebastian
and American Crew. Perfect Look offers
a variety of color services using Scruples
color. www.perfectlooksalons.com. Phone:
503-590-6640

AIM MAIL CENTER – Aim Mail Centers
are full-service centers that will help
serve your postal needs on even the most
stressful day. You’ll get help with shipping
and freight. Aim offers passport and Visa
photos, private mailboxes, printing, photocopies and personalized rubber stamps.
You can use their FAX services and also
schedule an appointment to see a notary
public. www.aimmailcenters.com. Phone:
503-747-2278
UMPQUA BANK – Umpqua Bank offers
a variety of personal services, including
checking, savings, CD’s, mobile banking, online banking and bill pay. Umpqua
Bank also offers a wide-range of wealth
management products, home loans and
refinances as well as retirement IRA’s.
Welcome to the World’s Greatest Bank –
visit us online at www.UmpquaBank.com
or call 503-601-6781
THE BARBERS – Men of all ages will
enjoy the extra care provided at The
Barbers. The Men’s Cut offers a precision,
barber-style hair cut. Youngsters can enjoy
their first-ever hair cut with the Kid’s Cut.
And if you’re over 55, take advantage of
the Senior Citizen’s hair cut. The Barbers
also offers beard trims and highlights.
www.thebarbersonline.com Phone: 503430-7344.
PHO NAM VIETNAMESE NOODLE –

This locally-owned and operated take-out
eatery features Chinese and Korean
treats, as well as Sushi. If you’re on the go,
select from menu items including boneless
ribs, beef ribeye, marinated chicken, spicy
pork and spicy rice cake. Select an egg roll
or order panfried pot stickers or tempura
shrimp. 503-747-3114.

DIVA NAIL AND SPA – Diva offers regu-

lar manicures. Your nails and cuticles are
groomed and buffed. The Deluxe manicure
is a 30-minute session. You can choose

the aroma of mint, lavender or Orange Citrus. A sea salt scrub and hand massages
are offered. The session ends with a hot
towel and polish. Diva also offers a body
wrap (five sessions), eye lash extensions
and smooth body waxing. You may reach
Diva Nail and Spa at 503-747-7212 or visit
them on Facebook at Diva Nail & Spa.

FRANGIPANI LAO & THAI
CUISINE – This eatery features Lao and

Thai cuisine. Takeout and dining are offered at the Progress Ridge location. Specialty items include Lemon Grass Chicken,
Thai Pepper Steak and Ginger Duck. Try
some sweet sour fish or ginger salmon
on the seafood menu. You may contact
Frangipani Thai at 503-579-7542.

CINETOPIA – Cinetopia is one of the

anchor tenants at Progress Ridge TownSquare. Each auditorium offers plush ultra
leather extra-wide seats with plenty of
leg room. The Grand Auditoriums provide
luxury seating; you’ll enjoy digital super
high definition film quality. The more intimate living room theaters offer restaurant
table service. Located within Cinetopia is
the Vinotopia Restaurant, which is open
for lunch and dinner. www.cinetopia.com.
Call 503-597-6900.

POSH BABY – This lifestyle boutique
handles the needs of children and mothers
alike. Eco-friendly and stylish products are
offered. You’ll find girl’s and boy’s apparel,
shoes and socks, plush toys and dolls,
and baby and children’s clothing. There’s
a variety of furniture, including bassinets,
changing tables and beds/bunks. Toys are
available for newborns all the way up to
youngsters 6 and above. www.poshbaby.
com. Phone number is 503-747-3539.
PARKLANE MATTRESSES – In busi-

ness since 1921, Parklane Mattresses
offers a direct-to-consumer model. They
design and create their own mattresses in
an effort to provide high-quality products
at affordable prices. You’ll find memory
foam, luxury coil and pocketed coil mattresses. Accessories include pillows and
sheets. Parklane offers a 30-night comfort
guarantee. www.parklanemattresses.com.
Phone: 503-521-9071

RIVERMARK COMMUNITY CREDIT
UNION – Oregon-based and locally

owned, Rivermark offers a number of
financial services. Rewards and free
checking are available. Rivermark provides
money market certificate and IRA services.
Check in to getting an auto loan, home
loan, student loan, personal loan, or yes,
even a bicycle loan. Insurance and investment services are available. Rivermark
Community Credit Union is involved in the
community. Each year, the credit union
supports many community causes including their annual Dough for Doernbechers
cookie dough event. www.rivermarkcu.org.
Phone 503-626-6600.

PICCOLO MONDO TOYS – This

family-owned business offers innovative
toys for kids of all ages. Many of the toys
help stimulate the imagination. Piccolo
Mondo, meaning “small world” in Italian,
offers arts and crafts, Calico Critters, cars,
trains, vehicles, dolls, dollhouses, games,
puppets, puzzles and ride-on toys. Toys
are featured from around the world. www.
piccolomondotoys.com.

BROW BETTY – Brow Betty is an
eyebrow and waxing bar. Estheticians tend
to brows seven days a week. Brow Betty
offers brow shaping, facial waxing, body
waxing and tinting services. They sell Betty
Beauty products and Beau Bain Bath
Bombs, which contain natural oils. Brow

Betty likes to say, “Perfect Eyebrows in the
Bat of an Eye. No Lie.” www.browbetty.
com. Phone: 503-718-7378

THE RIDGE WOODFIRED PIZZA
AND PUB – The Progress Ridge Town-

Square location features 2 woodfired
ovens and the largest bar yet, with 12
beer taps. You’ll enjoy Sicilian-style pizzas,
gourmet burgers, pasta dishes and sandwiches. There is indoor/outdoor seating for
over 200 patrons. Phone: 503-747-7319.

AVA ROASTERIA – Ava Roasteria not

only sells fresh-roasted coffee, but offers
pastries, cakes, gourmet sandwiches
(made to order) and soups. The sandwiches include the Very Veggie, with garlic
aioli, pesto, tomato, fresh mozzarella and
spinach. Another favorite sandwich is the
Chicken Cordon Bleu, featuring grilled
chicken breast, ham and provolone. Coffee is made from hand-selected coffee
beans. www.avaroasteria.com. Phone
503-352-5420

A FLAIR FOR GIFTS AND HOME –

This quaint shop features home decor and
specialty gift items. Among the featured
items: picture frames, decor items, jewelry,
candles, scarves, soaps, lotions and
vases. A Flair for Gifts and Home offers numerous seasonal items. www.aflairforgiftsandhome.com. Phone: 503-524-6616

PLAY BOUTIQUE – Play Boutique offers a modern, social place with creative
play, lifestyle and wellness services and
enriching activities. The idea behind Play
Boutique is to inspire family excellence.
Bonding is important at Play Boutique. The
atmosphere is designed to get families to
spend quality time together. Play Boutique
will design parties for your youngsters.
Phone 503-675-7529
MENCHIE’S FROZEN YOGURT – It

doesn’t have to be summer to enjoy frozen
yogurt. Menchie’s offers rotating flavors
and a wide variety of toppings, including
fresh, locally-grown fruit. Regular flavors
include blueberry tart, chocolate espresso,
Georgia peach and orange cream. Nosugar-added varieties include boysenberry
and french vanilla. There are also dairyfree options. www.menchies.com. Phone
503-579-6124

CELEBRITY TAN – Celebrity Tan is an

upscale world-class tanning salon. Stateof-the-art tanning beds provide several
levels of tanning. Premium lotions are offered, featuring Australian Gold, Designer
Skin and Supre Hempz product lines. A
tanning specialist will help determine the
type of lotion for you. If you have questions about tanning, you may click on the
“tanning guide” tab at the Celebrity Tan
website. www.celebrity-tan.com.

SWEET SIREN – Sweet Siren is a
woman’s clothing boutique featuring fun,
unique items and accessories. Locallyowned Sweet Siren offers jewelry, scarves,
jackets, shoes – something for all ages.
Sweet Siren provides personal service. In
fact, you can take advantage of private
shopping by appointment. Phone: 503716-8182
GENTLE DENTAL – Gentle Dental

offers full-service dental care, including
cosmetic and specialty dentistry. General
dentistry services include restorative and
emergency services. Cosmetic dentistry
includes teeth whitening, implants and
crowns. Gentle Dental will help make
payment arrangements to suit your needs
and accepts most insurance plans. www.
gentle1.com. Phone: 971-205-5822

GO HEALTHY URGENT CARE – Go

Healthy Urgent Care provides urgent
medical service for many injuries and
illnesses. You can visit Go Healthy for
lacerations, fractures, sore throats, ear
aches, urinary tract infections and many
other non-life threatening emergencies. A
board-certified emergency physician is on
hand to help. Walk-ins are welcome. www.
cornellurgentcare.com.

ZIBA SALON – Ziba Salon is a hair
salon that features waxing, highlights and
smoothing – “Everything about Hair.” Locally owned and operated, Ziba Salon also
sells hair products, such as shampoos and
conditioners. Ziba means “beautiful” in
Persian. Phone: 503-430-0008
BEAVERTON EYE HEALTH – Just

opened is Beaverton Eye Health. Their
focus is on family-oriented vision and
eye medical services, and is led by Adina
Zapodeanu, M.D. Beaverton Eye Health
employs a staff of two to three opticians.
The office is committed to excellence in
patient eye care, high professional standards, respect and understanding for the
human being needs.

KUMON – Kumon Math and Reading
Centers offer the world’s largest afterschool math and reading academic
enrichment program. Kumon features a
personalized approach to help preschool
through high school. Students learn math
and reading concepts based on their ability rather than their age or grade. Phone:
503-639-7219. www.kumon.com
BANFIELD PET HOSPITAL – Banfield
celebrates and enriches the family‐pet
relationship through their knowledge,
expertise and products. Their hospitals
provide the finest, most convenient human‐quality medical services available,
as well as industry‐leading anesthesia
protocols and equipment. The caring and
compassionate veterinary teams at Banfield will help ensure your pet stays with
your family longer. Phone: 503-521-0358
www.banfield.com
WHEN THE SHOE FITS – It’s not just

the shoes... it’s more than that! They’re
foot experts! Most people at some time
in their life will have some type of foot
pain. From simple blisters and calluses to
chronic foot pain from tendonitis, plantar
fasciitis, or a host of other conditions, our
Certified Pedorthists and expert staff can
help you find the perfect pair of shoes.
503-746-4609 www.whentheshoefits.com

THE ROCKET FIZZ SODA POP AND
CANDY SHOPS are one-stop shops for

all of your soda pop and candy cravings.
Rocket Fizz is a lot of fun and nostalgic.
There are hundreds of retro and gag gifts,
concert posters and movie posters, and
tin signs too. Take a step back in time and
visit them today. 503-336-0263

NEW IMAGE LASER HAIR
REMOVAL provides hair removal services
and light-based aesthetics. For more information or to make an appointment call
503-530-8317. www.newimagelhr.com

The Growlerie – Visit the Westside’s

newest location for craft brews and ciders.
The Growlerie features over 40 taps with
so many good beers that they are subject
to availability. Stop by and see what all
your friends and neighbors have been
talking about. For more information go to
www.thegrowlerie.com

La Provence Boulangerie - In
1996, a small group of friends came together to share their passion for food and
pastry from their home country, France.
As a group of restaurants, we try to keep

our menus and offerings similar, while still
allowing our chefs creative freedom to give
each location its own special character.
It is our goal to bring you a bit a France
with each visit. For more information go to
www.provencepdx.com

New Vision Dance Center - NVDC
is dedicated to providing all of our dance
and tumbling students with the best
qualified instruction; presented within
a progressive learning environment that
is safe, creative and fun. Our positive
teaching cultivates strong healthy dancers
and tumblers. Our staff also maintains a
fun and disciplined class to help develop
responsibility and body awareness. For
more information go to www.newvisiondance.com

Avenue Hair Salon - Located in

Progress Ridge in Beaverton, Avenue
Hair Salon is an Aveda Family salon with
high-level professionals ready to meet
your needs. We have established a positive reputation based entirely on quality,
service, professionalism and a deep
knowledge of our profession, products
and industry, making us a great partner for
your hair and skin care needs. For more
information go to www.avenuehair.com

Unleashed by Petco - As pet
stores go, we’re anything but ordinary.
Unleashed by Petco hit the pet scene in
2009, with our first store in San Diego’s
Hillcrest neighborhood. Our concept is
simple – provide the same knowledge and
know-how offered by Petco in a unique,
smaller package. For more information go
to www.unleashedby.petco.com
Cloche Beauty Boutique - Fashioned from a classic era, Cloche Beauty
Boutique is a fresh approach to glamour in
the Portland area. Cloche offers discerning, high-quality cosmetics, skincare, fragrance, hair care and more. Familiar labels
such as Smashbox, Clarins, Perricone MD
are featured along with hard-to-find and
cult brands like Tokyo Milk, Kevyn Aucoin,
Glo Minerals and Gorgeous Cosmetics.
And an outstanding hair product line-up
will be recognized by most. Regardless of
brand, Cloche’s beauty experts will ensure
your experience is personal and recommendations are tailored to your individual
needs and lifestyle. www.clochebeauty.
com
Hand & Stone Massage and
Facial Spa - Hand and Stone offers

professional Massage, Facial and Hair Removal services tailored to your individual
needs. We are open seven days a week
with extended hours so you can look and
feel your best affordably. At Hand and
Stone Massage and Facial Spa, you can
expect a tranquil, relaxing and comfortable environment throughout your spa
session. All rooms have individual sound
and lighting controls with the highest
quality heated tables, covered in clean
crisp linens and a plush blanket. www.
handandstone.com

Stein Distillery - Stein Distillery

pioneered the way for micro-distilleries in
Eastern Oregon. Since opening in 2009,
Stein Distillery’s line of handcrafted products has steadily increased, along with its
consumer base. Our attention to detail is
kept from grain growth to harvest through
fermenting, distilling, filtering and bottling
- every step is done by hand, producing a
high quality product for the consumer. We
are excited to announce the opening of
our new tasting room at Progress Ridge.
Come on by and see our new space. www.
steindisillery.com

Did
you
know
the foot has 26 bones, 33 joints, 107 ligaments,

SUPPORT YOUR LOCAL PROGRESS RIDGE MERCHANTS!

19 muscles and numerous tendons?

Candace
Gregory, DPM
508516.031215 PR

NEW SEASONS MARKET – New

American Board
of Podiatric
Orthopedics &
Primary Podiatric
Medicine
Member of
American Podiatric
Medical Association

515393.071515 PR

Ankle & Foot Centers
of Oregon
12325 SW Horizon Blvd.
Suite 27
Beaverton, OR 97007
503.597.5647
Evening and weekend
appointments available

Common Foot & Ankle
Disorders:
• Common Foot
Problems
• Achilles Tendinitis
• Ankle Injuries
• Circulation
Disorders
• Diabetes
• Diseases of the
Skin

• Ingrown Toenails
• Foot Surgery
• Knee Problems In
Children
• Nerve Conditions
• Heel Pain
• Childhood
Abnormalities

• Soft Tissue
Masses
• Sports Injuries
• Sports Medicine
• Tendon Injuries
• Toe Problems
• Foot Injuries
• Plantar Warts
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PROGRESS RIDGE TOWNSQUARE

Where we are!

Progress Ridge TownSquare | SW Barrows Road and SW Horizon Blvd., Beaverton, OR 97007 | Between Bull Mountain and Murray Hill
BUILDING H/J RETAILERS:

BUILDING G RETAILERS:

A Flair for Gifts
and Home

ANKLE AND FOOT
CENTERS OF
OREGON

BUILDING F
RETAILERS:

CLOCHE
B E A U T Y B O U TI Q U E

Cinetopia
The Ridge Woodfired Pizza
and Pub
Play Boutique
Piccolo Mondo Toys
Posh Baby
Rocket Fizz
Beaverton Eye Health
CLOCHE Beauty Boutique

Menchie’s Frozen
Yogurt
Celebrity Tan
Sweet Siren
Gentle Dental
Kumon
Banfield Pet
New Image Laser Hair
Removal
Go Healthy Urgent Care
The Oilerie
Parklane Mattresses
Xtend Barre
Ankle and Foot
Centers of Oregon
Petco Unleashed
Avenue Salon Spa
New Vision Dance Ctr.
Stein Distillery

Ziba Salon
Ava Roasteria
Nikki Sushi and
Steak

BUILDING A/K
RETAILERS:
New Seasons
Market

BUILDING E
RETAILERS:
The Growlerie

AIM MAIL
CENTER

DIVA NAIL
& SPA

Ace Hardware

La Provence
Boulangerie

BUILDING B
RETAILERS:
BUILDING D
RETAILERS:
T-Mobile
Frangipani Thai
Pho Nam
Vietnamese &
Asian Cuisine
GNC

BUILDING C
RETAILERS:
Rivermark
Community Credit
Union
Brow Betty

Umpqua Bank
Diva Nail & Spa
AIM Mail Center
Perfect Look
When the Shoe
Fits

The Barbers
Subway

Great Space Still Available!

For leasing information,
please contact:
Shana Alles - Director of Leasing
(503) 245-1976

543537.101515 PR

Restaurant • Retail • Office • Medical
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Graduating
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CLASS of 2015

OPINION A5

www.tigardtimes.com

The Times October 3, 2013

Opinion

We’re on a
different path
than Oregonian

M

any Oregonians will be thinking and talking about the future of print journalism
this week.
On Tuesday, the state’s largest and oldest
newspaper stopped its daily delivery to homes. As of
this week, subscribers to The Oregonian will receive a
delivered newspaper on Wednesday, Friday and Sunday — along with what’s been dubbed “a bonus edition” on Saturdays. (The Monday, Tuesday and Thursday editions will be available only at newsstands.)
When Oregonian Publisher N. Christian Anderson
III announced the change in June, he sent a clear message to readers that Portland’s 162-year-old daily
would follow in the cookiecutter path already being
taken by other daily papers
owned by New York-based
Advance Publications. This change in delivery follows
months — years, really — of cost cutting at The Oregonian that included shedding dozens upon dozens of
veteran journalists in Portland, suburban bureaus and
the Hillsboro Argus, which also is owned by Advance
Publications. It is a model Advance is rolling out
across the country, and as such, it demonstrates the
two divergent approaches being taken by the two largest news-gathering organizations in the Portland area.
The approach embraced by Advance includes a willingness to make dramatic changes in the delivery of
news, regardless of how a community might feel about
it. The second path, one the Pamplin Media Group will
follow, is deﬁned by local news, local ownership and
local decision-making. Our company is
by longtime Oregon resident
The distinct owned
Robert B. Pamplin Jr., who leaves it up
competitive to managers at each of the 25 newspaadvantage pers within our group to make their
own decisions about how to best serve
for all of
their communities.
the Pamplin While they are under one umbrella,
newspapers the newspapers within the Pamplin Media Group have their own distinct tradiis that
tions and relationships with individual
our 80
communities. They range in age from
newsroom 132 years in the case of the Prineville
employees Central Oregonian and 127 years for the
concentrate Forest Grove News-Times to just one
for the upstart Hillsboro Tribune.
exclusively year
The Times newspaper you are reading
on local
right now has been serving this community for 58 years.
news.
The distinct competitive advantage
for all of the Pamplin newspapers is that
our 80 newsroom employees concentrate exclusively on local news. Plus,
our sales representatives understand
the unique needs of the markets in
which they work.
That advantage has been noted by national investors and industry observers who’ve been saying for
several years that local, community newspapers — as
opposed to metro dailies — are in the best position to
thrive in the digital era.
It also explains why a company such as Advance has
started up its own local newspapers in Forest Grove
and Beaverton: It wants to copy our success.
We’re ﬂattered, but need to make a distinction.
The ongoing success of our newspapers can be seen
in what we produce each and every week. We publish
more local news and local advertising than any other
media in Oregon — and that includes The Oregonian.
A count of original local stories in our collective newspapers comes in at more than 1,000 per week, while
our ad count, not including classiﬁed advertising, exceeds 1,300 per week.
Stated simply, we have broader and deeper community-based information than anyone else, which is why
we have full conﬁdence that our newspapers will be
successful for decades to come.
We also have conﬁdence in something else: the ability of our newspaper managers and employees to listen
to their readers and advertisers and make smart
choices in coming years about how best to serve each
community where we do business.
For most of our employees, this town is more than a
stop on the journalistic career ladder or a place to
leave before the afternoon rush hour kicks in. It’s our
home.
Sure, the Pamplin Media Group will change with the
times, and it will help ﬁll a news void left by a diminished Oregonian. The decisions we make, however,
will be determined locally — not by a parent company
in a faraway place — and they will be fully informed
by the interactions we have in our communities each
and every day.
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Support of immigrant driver cards
will harm working Oregonians

T

oday, the group Protect Oregon Driver Licenses will present
tens of thousands of
voters’ signatures to the Secretary of State’s ofﬁce. What
those signatures will do: assure a place on next year’s ballot for a referendum measure
to repeal the recently passed
state law granting “driver
cards” to illegal immigrants.
Among the referendum’s objectives is to deny illegal immigrants a means by which they
can take and keep jobs from
working-class Oregonians. But
one of the referendum’s chief
foes is those Oregonians’ reputed champion — the state branch
of the AFL-CIO. In a recent
soapbox, branch president Tom
Chamberlain pledged his federation to “ﬁght against” the referendum (“Washington County
workers face many challenges,”
Sept. 12 edition).
To understand the irony of
this, let’s examine how illegal
immigrants impact Oregon
workers.
In August, reported the Oregon Employment Department,
more than 150,000 Oregonians
were unemployed. A reason for
that: according to this year’s estimate of the Federation for

CITIZEN’SVIEW
by Richard F. LaMountain

American Immigration Reform,
some 120,000 illegal immigrants
hold Oregon jobs.
These jobs are largely in
ﬁelds like food services, construction and building maintenance/groundskeeping — ﬁelds
in which, the Pew Hispanic Center reports, illegal immigrants
recently have comprised 12 percent, 17 percent and 19 percent
of the workforces. Though labor-intensive, they are jobs
that can and do provide valuable work experience, decent
livings and upward mobility to
young, minority and many
other Oregonians. Why, then,
does the AFL-CIO want to protect driving privileges for illegal immigrants — privileges
that would better enable them
to take these jobs from our
own people?
Many working Oregonians
are parents of teenagers. For
years, Oregon teens routinely
held part-time and summer
employment — positions that
gave them the entry-level
work experience that Reese
Lord of the WorkSystems
teen-placement program has

called “the foundation for a
family-wage job.”
But “in the past 10 years,”
reported the Portland Tribune
in July, “summer youth employment dropped from 46 percent to 7 percent.” A large part
of the reason? Over that same
period, FAIR and other sources estimate, Oregon’s illegalimmigrant population roughly
doubled — and, writes the
Center for Immigration Studies’ Steven A. Camarota, “immigrants and teenagers often
do the same kind of work.” By
ﬁghting to protect illegal-immigrant driver cards, the AFLCIO will harm Oregon teens’
chances to ﬁnd work in their
own state.
Last, consider illegal-immigrant jobholders’ impact on
the wages of low-skilled, lowincome Americans — an impact that has been recognized
and documented for decades.
In a seminal 2004 study, Harvard professor George Borjas
estimated that “between 1980
and 2000, immigration reduced
the average annual earnings
of... natives without a highschool education... by 7.4 percent” — and that half or more
of that reduction was due to
competition with illegal immi-

grants. More recently, write
FAIR’s Eric A. Ruark and Matthew Graham, even the liberal
Center for American Progress
has admitted that “reducing
the illegal-alien population in
the United States by one-third
would raise the income of unskilled workers by $400 a
year.” Driver cards would enable illegal immigrants to
reach jobs in our state more
easily — and to continue their
depressive impact on Oregonians’ wages.
In ﬁghting the referendum
effort to repeal driver cards,
the AFL-CIO betrays its responsibility to the workingclass Oregonians it purports
to represent — and to add insult to injury, does so with
union members’ dues money.
AFL-CIO members and other
Oregonians should contact Mr.
Chamberlain and voice their
displeasure — and tell him that
next year, they will vote to repeal driver cards for illegal immigrants.
Richard F. LaMountain is vice
president of Oregonians for Immigration Reform and a chief petitioner of the referendum effort to
repeal illegal-immigrant driver
cards. He lives in Cedar Mill.

There are two kinds of people —
in the world and in Congress

W

Or, she may hear about some evil dictator
e know there are two kinds of
in a Third World country who has executed
people in the world — on this
a whole village of his own countrymen and
we all can agree. Where we
get into trouble is when we try announce, “That never would have happened if a woman were running that counto decide what those two kinds of people
try.”
are.
And that’s when I chime in with my obTo the other person who lives at our
servation that maybe it isn’t a matter of men
house (TOPWLAOH), the world consists of
and women, but good and evil, right and
men and women. Women, of course, are
wrong — or stupid and nongood; men are bad.
stupid.
Everyone, it turns out, has
“Typical reaction — for a
his or her own take on this.
man,” she’ll almost certainly
To a member of the clergy,
reply.
there are the ones who probaOne of my favorite Tbly will go to heaven and the
shirts, which I bought at the
ones who won’t.
Tigard Value Village (on a
The police world sees those
half-price color tag, I might
who obey laws and those who
add) bears this message:
don’t.
“Never underestimate the
Children tend to divide the
power of stupid people in
world into kids and, you
JUST ANOTHER
large groups.”
know, the ancient ones who
POINT of VIEW
What’s really hilarious to
cause all their problems.
me is that everybody likes it
Social workers probably
— stupid and non-stupid alike.
can’t help but see rich people
“I like your T-shirt,” a slack-jawed yoand poor people.
kel will say pausing from cleaning his ﬁnOf course, what I notice when I look
gernails with a Bowie knife, then breakaround me is this one group over here —
ing into one of those combination chucklet’s call them the stupid people. And over
le-snort eruptions from down deep.
there, on the other side, are the non-stupid
As I have admitted before, I don’t conpeople.
This is often my comeback when TOPW- sider myself especially smart. I do indeed
tend to bounce back and forth from the
LAOH starts in on men.
ranks of the stupid to the non-stupid,
She will glare at me following a story
on the news about a serial rapist or a sui- sometimes several times a day.
I do realize, though, that there is a
cide bomber and ask, “How does it feel to
small (very small), third group that conbe a man?”

MikelKelly

Saundra Sorenson

sists of the really, really smart. I know
this group exists because the evidence is
all around us. These are the people who
gave us television, open-heart surgery,
rockets to the moon, etc.
Nobody I know could build a rocket capable of traveling into space and returning safely to earth — or even a working
toaster, for that matter.
Myself, I’m doing pretty well just to
make myself a sandwich.
As this is being written, there are three
days left before Congress drives the country off a cliff — all over that line that was
drawn in the sand over the Affordable
Health Care Act.
This is where we all say, in unison, that
the reason for this insane behavior on the
part of our leaders is because there are
two kinds of people in Congress.
There are Democrats and Republicans.
There are men and women.
There may be good people and bad people, although I doubt that’s especially pertinent to this case.
And there are stupid and non-stupid.
Yes, even in Congress.
Maybe, just maybe, there’s a T-shirt out
there that covers this, too.
A former editor for several Oregon newspapers,
including the Woodburn Independent, Lake Oswego Review, Beaverton Valley Times and The
Times, Mikel Kelly now works on the central design desk for Community Newspapers and the
Portland Tribune and contributes an occasional
column.
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CLOCKWISE FROM TOP LEFT: Sunset’s Varsha Prakash, Aloha’s Austin Christopher, Southridge’s Aiden Tariku, and Westview seniors get ready to graduate.
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Most people think they know
what’s happening in their neighborhood only to be surprised that
something happened weeks or months ago and they missed it.
That’s where The Beaverton Valley Times and The Times
come in.
Every week we produce
Beaverton and Tigard’s
best source for local news
and advertising about your
town, your neighborhood,
your friends and probably
your family.
Whether your interest is
news, opinions, schools,
entertainment or sports
– we have it all neatly put
together in one great and
powerful newspaper that we
deliver to your home every
Thursday in the mail.
Best of all you can get this
great newspaper delivered
to your home for only $10 a
year (actually FREE when
you redeem the coupon
below).

Living Here

Beaverton News

Beaverton Sports

Become a LOCAL expert with
your community newspaper.
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